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Superior Steel Sales —
AT

Sales Location! | &
Exit 22. Go south to 4 4
Blackberry Road, then
west to entryway.

Carthage, Missouri Exit 22

417-358-5555

www.superiorsteelsales.com [i
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Superior Standard

Heavy Duty Products

12 ft. or 20 ft. Alleys in Stock 16 Different Tub Options
Adjustable from 30” down to 14” wide in 10 ft. or 12 ft. Radius

Pipe Fence & Corral Materials
Custom Cattle Equipment
Structural Steel
Feed Bunks

. Cattle Guards
Single & Double .
Hay-Saver Style Wire Fence Products

Delivery
Available




ON THE BLOCK

e’ve had a lot of
things happen
that looked

like would help
the market, and it’s
done nothing but get
cheaper. Japan has
opened the market
back up for U.S. beef.
It’s likely that will help us
in the long run, but here in the
short term the market seems
focused on a variety of weath-
er events we’re facing.

The winter prolonged the
marketing of a lot of slaughter
cattle, and that segment of the
industry has traded $12 to $14
lower than it was 30 days ago.
We also saw the board pretty
much crash and burn, sliding
$14 in 10 days. So, some really
good news hasn’t really had a
very good effect on the market.
Eventually, I think we could
see a big impact. We have
some really positive things on
the horizon, but we have some
real negatives that we’ve got to
deal with before we can ever
get feeder cattle and calf prices

back to where we want
them to be.

The value-added
cattle that have
been weaned and
vaccinations with
a health history are
pretty attractive to
buyers right now, es-

pecially with the wet and
muddy environment we’ve
seen in so many parts of the
country. The calf market could
get a lot better if the weather
would cooperate so farmers
could get their crops planted,
and then focus on buying cattle.

We’re gearing up for a big
video sale on July 2, which is a
good one if you want to look to
market your cattle July through
December. The past few years
that has been a really good op-
portunity to capture some val-
ue. A lot of folks should have
their work caught up by then
and will be looking to buy some
cattle.

Good luck and God bless.

WE PROTECT THIS.

This farm. Thi
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AMERICAN FAMILY
| INSURANCE |

*

This warld is made of dreams like yours and at
American Family Insurance, we believe everyone's
dream deserves protection. That's why our local agents
specialize in building customizable plans that protect

the hard work of farmers and ranchers like you,

Contact me today to learn more or get a quote.

Steven Haskins, Agent
1907 E 32nd 5t Ste 16
Joplin, MO 64804
Bus: (417) 624-6200
shaskins@amfam.com
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traditional values & innovative approach

Field Representatives

ARKANSAS
Dolf Marrs: Hindsville, AR
H(479)789-2798, M(479)790-2697

Billy Ray Mainer: Branch, AR
M(479)518-6931
CATTLE RECEIVING STATION

Jr. Smith: Melbourne, AR
M(870)373-1150

Kent Swinney: Gentry, AR
M(479)524-7024

KANSAS
Colby Flatt: Liberty, KS
M(620)870-9100

Pat Farrell (Video Rep): Ft. Scott, KS
M(417-850-1652)

Trent Johnson (Video Rep): Ft. Scott, KS
M(620)228-1463

Chris Martin (Video Rep): Aima, KS
M(785)499-3011

Alice Myrick: Mapleton, KS
M(620)363-0740

Bob Shanks: Columbus, KS
H(620)674-3259, M(620)674-1675

LOUISIANA

James Kennedy: DeRidder, LA
M(337)274-7406

CATTLE RECEIVING STATION

OKLAHOMA

Chester Palmer: Miami, OK
H(918)542-6801, M(918)540-4929
CATTLE RECEIVING STATION

Nathan Ponder: Afton, OK
M(636)295-7839

John Simmons: Westville, OK
M(918)519-9129, M(417)310-6348

Shane Stierwalt: Shidler, OK
M(918)688-5774

Troy Yoder: Chouteau, OK
M(918)640-8219

MISSOURI
Rick Aspegren: Mountain Grove, MO
M(417)547-2098

Jared Beaird: Ellsinore, MO
M(573)776-4712
CATTLE RECEIVING STATION

Joe Brattin: Exeter/Wheaton, MO
M(417)439-0479

Sherman Brown: Marionville, MO
H(417)723-0245, M(417)693-1701

John Bussey: Neosho, MO
M(417)592-4891

Joel Chaffin: Ozark, MO
M(417)299-4727

Rick Chaffin: Ozark, MO
H(417)485-7055, M(417)849-1230

Jack Chastain: Bois D'Arc, MO
H(417)751-9580, M(417)849-5748

Ted Dahlstrom, DVM: Staff Vet
Stockyards (417)548-3074; 0(417)235-4088

Jacob Duncan: Nevada, MO
M(417)321-3339
CATTLE RECEIVING STATION

Tim Durman: Seneca, MO
H(417)776-2906, M(417)438-3541

Jerome Falls: Sarcoxie, MO
H(417)548-2233, M(417)793-5752

Bailey Moore: Granby, MO
M(417)540-4343

Skyler Moore: Mount Vernon, MO

M(417)737-2615

Nick Flannigan: Fair Grove, MO
M(417)316-0048

Kenneth & Mary Ann Friese: Friedheim, MO

H(573)788-2143, M(573)225-7932
CATTLE RECEIVING STATION

Fred Gates: Seneca, MO
H(417)776-3412, M(417)437-5055

Brent Gundy: Walker, MO
H(417)465-2246,M(417)321-0958

Dan Haase: Pierce City, MO
M(417)476-2132

Jim Hacker: Bolivar, MO
H(417)326-2905, M(417)328-8905

Bruce Hall: Mount Vernon, MO
M(417)466-5170

Mark Harmon: Mount Vernon, MO
M(417)316-0101

Bryon Haskins: Lamar, MO
M(417)850-4382

JW.Henson: Conway, MO
H(417)589-2586, M(417)343-9438
CATTLE RECEIVING STATION

Joe David Hudson: Jenkins, MO
H(417)574-6944, M(417)-342-4916

Steve Hunter: Jasper, MO
H(417)525-4405, M(417)439-1168

Larry Jackson: Carthage, MO
M(417)850-3492

JimJones: Crane, MO
H(417)723-8856, M(417)844-9225

Kelly Kissire: Anderson, MO
H(417)845-3777, M(417)437-7622

Larry Mallory: Miller, MO
H(417)452-2660, M(417)461-2275

Kenny Ogden: Lockwood, MO
H(417)537-4777, M(417)466-8176

Jason Pendleton: Stotts City, MO
M(417)437-4552

Charlie Prough: El Dorado Springs, MO
H(417)876-4189, M(417)876-7765

Dennis Raucher: Mount Vernon, MO
M(417)316-0023

Russ Ritchart: Jasper, MO
M(417)483-3295

Lonnie Robertson: Galena, MO
M(417)844-1138

Alvie Sartin: Seymour, MO
M(417)840-3272
CATTLE RECEIVING STATION

Jim Schiltz: Lamar, MO
H(417)884-5229, M(417)850-7850

Cash Skiles: Purdy, MO
M(417)669-4629

David Stump: Jasper, MO
H(417)537-4358, M(417)434-5420

Matt Sukovaty: Bolivar, MO
H(417)326-4618, M(417)399-3600

Mike Theurer: Lockwood, MO
H(417)232-4358, M(417)827-3117

Tim Vamer: Washburn, MO
H(417)826-5645, M(417)847-7831

Brandon Woody: Walnut Grove, MO
M(417)827-4698

QFFICE: (417)548-2333

Sara Jacot

VIDEQ CATTLE PRODUCTION
Matt Oschlaeger: Mount Vernon, MO
M(417)466-8438
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pontact Us INSIDE THIS ISSUE

Mark Harmon | Email: markh@joplinstockyards.com
Phone: 417-548-2333 | Mobile: 417-316-0101 About the Cover
Fax: 417-548-2370 Find out how you can benefit from using drone technology in
Editor/Design/Layout: your operation. Read about it on page 20.

Joann Pipkin | Email: editor@joplinstockyards.com
Ad Deadline: 2nd Monday of Each Month for Next Month’s Issue
Cattlemen’s News, PO Box 634, Carthage, MO 64836

www.joplinstockyards.com Fe atures
Subcription questions can be answered by calling 417-548-2333.

Although we strive to maintain the highest journalistic ethics, Joplin Regional 14 Technology: At Work in the Fleld
Stockyards limits its responsibilities for any errors, inaccuracies or misprints

—Cover photo by Rebecca Mettler.

in advertisements or editorial copy. Advertisers and advertising agencies 18 Connecting the Unconnected
assume liability for all content of advertisements printed, and also assume
responsibility for any claims arising from such advertisement made against 20 From Ce" Phones to Drones
the Stockyards and/or its publication.
If you wish to discontinue a subscription to Cattlemen’s News, 22 USDA Releases Ag riculture Census
please send request or address label to:
Cattlemen’s News - PO Box 634, Carthage, MO 64836 23 By the Numbers
JOPLIN REGIONAL STOCKYARDS 26 Training Tomorrow's Cattlemen, Cattlewomen
GAI "_[M[NS N[W§ 30 Answering the Call
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Cattlemen’s News, published by Joplin Regional Stockyards, is a nuts- In Every Issue

and-bolts news magazine dedicated to helping cattle producers add 3 View from the Block

value to their operations. From “how-to” articles to economics and . .. . .
industry trends, our mission is to put today’s producers in touch 6 Data-Driven Decisions with Justin Sexten
with the information and products that will make them profitable 8 Health Watch with Dr. David Rethorst

for tomorrow. Published monthly. Circulation 10,000. . .
Y 11 Home on the Farm with Anne Kennison
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ARKANSAS MISSOURI
Billy Ray Mainer Jared Beaird
Branch, AR Ellsinore, MO

RECEIVING M | cmoin”  cimomio
JR Smith Jacob Duncan
Melbourne, AR Nevada, MO
870.373.1150 <1052

Kenneth & Mary Ann Friese

OKLAHOMA Friedheim, MO
Chester Palmer 573.225.7932
Miami, OK

JW.H Rick A
M) 918.540.4929 Conwa;',‘f\jl’g/ ick Aspergren

H) 918.542.6301 JW. - 417.343.9488
Rick — 417.547.2098

Alvie Sartin
Seymour, MO
417.840.3272
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LOST CREEK CATTLE CO. - WYANDOTTE, OK
Jim Beck, Owner 918-786-6944
jimandsara@hotmail.com | 918-666-8454 Ranch

Shannon Meador, Ranch Foreman | 417-456-2104

3 Breed, Crossbred Heifers
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Spring Calving Heifers available after Oct. 15
Fall Calving Heifers available after April [a
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Our fall calving crossbred heifers will be available by late April with
a calving period of Sept. | to Nov. [0 with most calving in the first 30
days. Each heifer consists of 3 breeds, Angus, Charolais and Simmental,
providing hybrid vigor and complementarity resulting in extremely strong
maternal and growth characteristics with desirable carcass traits. We
only use sons of proven sires from the top of each breed developing
exceptional pedigrees over many generations. Most of our heifers were
sired by Angus, Black Simmental, or SimAngus bulls that are outstanding
sons of AAR Ten X 7008 SA, Sitz Upward 307R, W/C United 356Y, CCR
Cowboy Cut 90482, SDS Graduate 006X and TNT Dual Focus TZ48. Grand
Sires include Mytty In Focus, Connealy Onward, SAV Final Answer, and
continues on with an impressive genetic lineage. Some were sired by

exceptional sons of Charolais Sires, LT Ledger 0332P, LT Long Distance
3001 PLD, And VPI Free Lunch 708T with an equally formidable ancestry.

Our heifer bulls are sons of KCF Bennett Absolute, Hooks Beacon and G A
R Sure Fire. They rank at the top of the breed in calving ease as well as
the All Purpose Index.

Our 2017 yearling steers were evaluated by the |GS, a division of the
American Simmental Association, using their Feedlot Profit Calculator and
had the highest relative value of any yearlings they had EVER evaluated.

The heifers have an extensive health and vaccine program including
2 doses of modified live Virus vaccine prior to breeding, making them
and their calves eligible for these vaccines in the future when done in
compliance with the vaccine label.

We have been breeding and selecting from these superior animals for
over 40 years.

“CROSSBREEDING IS THE ONLY WAY | KNOW THAT
YOU CAN GET SOMETHING FOR NOTHING AND IT IS
CALLED HETEROSIS DR HYBRID VIGOR."



DATA-DRIVEN DECISIONS

Traceability Beyond the Ranch

Sorting through the challenges of transparency

By Justin Sexten for Cattlemen's News

T raceability is in the
news everywhere we
look. The largest U.S. re-

tailer recently announced
an effort to enhance their beef
supply chain transparency by
adding a traceable product
line. Although the product
quality and value-added pro-
duction characteristics based
on how the cattle would be
managed were mentioned,
the discussion clearly focused
on system traceability.

BENEFITS OF CRYSTALBLOX:

e Palatable and predictable intake
characteristics of CRYSTALYX®

¢ Cost effectiveness and increased

intake range of compressed block form

In April, the USDA announced
a timeline to move to radio
frequency electronic identifi-
cation (RFID) for animals that
require tagging as part of the
Animal Disease Traceability
(ADT) program by 2023. This
will phase out the once com-
mon metal tags used for those
beefand dairy cattle requiring
official identification to move
interstate (all dairy cattle and
sexually intact beef cattle less
than 18 months of age).

The beStf of both.

USDA’s ADT program continues
to remain technology-neutral
in what type of RFID produc-
ers can use to meet the new re-
quirements. Whether high or
low frequency, they have not
suggested a preference. Trace-
ability efforts are moving for-
ward, and expanding technol-
ogy will ultimately automate
the process minimizing the
need to visually read the tag
and correctly write down the
15 digit numbers.

/ II

... .'r'!l

We'll state the obvious — your cattle need extra protein
and you need predictable intake.

ntrolléd, preditﬂe intake of @CRYSTALYX® low moisture block

Introduig CrystalBlex™, a new patented block form combining the

h thel€ost-effectiveness of a compressed block, featuring distiller’s
dried grains with'solubles. CrystalBlox™ works in a wide variety of
feeding situations where protein delivery is a priority.

e Patented technology

o Ability to deliver a wider range of
supplemental protein

¢ Incorporates Bioplex® trace minerals
for increased bio-availability

%YM—@FYi k- OPTIONS AVAILABLE

e  Features exclusively Bioplex® organic trace minerals

e Bioplex® organic complexes resemble those found in nature

e  Blueprint research supports enhanced beef cow-calf immunity and fertility

crystalblox.com | 833-405-6999

Blueprint® and Bioplex® are
registered trademarks of Alltech.

Call these distributors for the name of your nearest dealer:

SOMO Farm &
Ranch Supply

2850 W. Kearney | Springfield, MO

417.865.0312

6 JUNE 2019

Hirsch Feed &
Farm Supply

1400 Nettleton | Thayer, MO
417.264.7616

Kelly
Smith

Territory Manager
417.855.9461

When most cattlemen think
about traceability I suggest we
think traceable from ranch
of birth to harvest. Yet I sus-
pect most consumers consid-
er traceability to encompass
the entire supply chain from
ranch to plate.

Harvest-to-plate traceability
has received little attention
simply because the logistics of
tracking more than 25 whole-
sale primals per carcass side
(excluding trim) through a
modern processing facility
into a box and through dis-
tribution channels is a mon-
umental task. Part of this
challenge was addressed in a
recent Translational Animal
Science article from Tristan
Foster and co-workers at
Michigan State University.
They evaluated two methods
of primal tracking to better
understand traceability lo-
gistics and relative cost from
harvest to the box.

Cattle were individually iden-
tified using RFID at the ranch
and maintained through fin-
ishing at Michigan State. At
harvest the RFID was trans-
ferred to the carcass. The nov-
elty of the experiment begins
here, when the carcass is bro-
ken into wholesale primals
and sub-primals.

Working with a small process-
ing facility, the Michigan State
team looked at processing
either one carcass at at time
(serial) or multiple carcasses
simultaneously (parallel). A
modern processing facility
would use a combination of
these methods with carcasses
processed in serial order but
multiple people working in
parallel.

The challenge of tracking mul-
tiple carcasses simultaneously
proved twice as costly ($18/
carcass) as serial processing
one carcass at a time ($9/car-
cass). This was due primarily
to greater time spent tracking
cuts and increased labeling
costs.

As the demand for beef de-
livered to the table with attri-
butes increases, the need for
system traceability will also
grow to verify these claims.
The authors suggested these
methods offer opportuni-

CONTINUED ON NEXT PAGE

www.joplinstockyards.com



Wet Pastures: Watch for Foot Rot

Prevention and treatment options

By Glenn Selk

pring rains have filled
S ponds and saturated the

ground in many pastures.

But as temperatures in-
crease, a common challenge
will be cattle congregating
around or in ponds or other
standing water.

Foot rot is a common cause of
lameness in beef cattle on pas-
tures. Foot rot is an infection
that starts between the toes of
the infected animal and usu-
ally is a result of the introduc-
tion of bacteria through broken
skin. The infection causes pain,
and lameness often results. The
lameness can cause decreases
in weight gain of young cattle,
milk production decline of
adult cows and reluctance to
breed in lame bulls.

Treatment of foot rot can be
successful when completed
early in the disease process.
Most cases require systemic
antimicrobial therapy. Your lo-
cal large animal veterinarian
will advise you on recommend-
ed antibiotics and dosages for
your situation. Severely infect-
ed animals that do not respond
to initial treatments will need
to be re-evaluated by the vet-
erinarian, and more involved
treatments may be required
to salvage the animal. Because
lameness could be the result of
another issue, proper diagnosis
is important before treatment
begins.

Preventative measures revolve
around prevention of mechani-
cal damage to the foot. Recently
brush-hogged weeds or brush
stubble will often be very sharp
and cut the skin between the
toes allowing the entrance of
the infective bacteria. If possi-
ble, avoid forcing cattle to spend
long periods of time standing in
very wet lots or pastures. Using
a good mineral program that
contains the micro minerals
zing, selenium and copper will
aid in disease prevention. A
three-year study in Kansas has
shown that zinc methionine
added to a free-choice mineral
supplement reduced the inci-
dence of foot rot in steers graz-
ing summer pasture.

www.joplinstockyards.com

Since cattle with foot rot are
commonly treated with antibi-
otics, it is critical that producers
follow their veterinarian’s in-
structions and label directions
precisely. Because these are in-
dividual treatment incidences,
ranchers may neglect to keep
the proper records of the treat-
ments. Record the date, the dos-
age, route of administration,
the lot number of the antibiotic
given and the person giving the
treatment. Then observe the

BEYOND THE RANCH
FROM PREVIOUS PAGE

ties for small processors to
gain competitive advantage
by capturing value through
smaller, specialized markets.
On a larger scale, more work
is needed to automate these
processes at a faster speed of
commerce.

As traceability moves from
value-added toward a market
expectation, processors will
continue to evaluate systems
and solutions to address the
logistic challenge. A small but

significant note to this experi-
ment was that the cattle were
traceable when they arrived
at the harvest facility.

Carcass traceability has little,
if any value if cattle move
through the supply chain
anonymously. Now is the time
to consider ways your market-
ing plan might benefit from
a management system with
built-in traceability.

—Justin Sexten is vice president
of strategy, Performance Live-
stock Analytics. ™

drug withdrawal times com-
pletely before marketing the
animals that have been treated.

—Source: Glenn Selk is an Oklaho-
ma State University emeritus exten-

sion animal scientist." 1"
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A Cowman’'s Best Friend at Calving Time!

Designed for Processing Safety...

- Enables quick and safe calf catching!

- Convenient, step in access of producer!

- Holder secures calf for easy processing!

- User-friendly inside release of calf to cow!

- Move calves easier with cow following!

- Less cow stress, mother can see and smell calf!
- Reduces danger while working new calves!

- Quick Mount/Dismount on both ATV & UTVs!

C AT
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Bob Seely, WY - "This product has
been invaluable. It makes the job
of doctoring and tagging calves
significantly safer. | am grateful for
the calf catcher making the process
easier!”

Gary Reimer, OK - “Never has
tagging a calf been easier or safer.
Momma cows are not near as
nervous when they can smell their
calves and you are safe.”

Michael Dixon, KY - “Our calf
catcher worked as advertised. |t
was extremely helpful in this year's
calving season.”

without concern of the protective mother cow!

~ S Watch Action Videoat '
""--.____‘-‘-
—_ Sl:lietyzll neCalfCatchers.com

J—— For local dealers or to order, call 877-505-0914 today!

— DEALER INQUIRY INVITED —

N\\\

.
..-"':_—_____...
_-._'_'_._.-l—l-'-'
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HEALTH WATCH

New Technology, Old Diseases

Are you doing all you can to protect your herd?

Story by David Rethorst for Cattlemen’s News

any of the technological advances in the beef industry
in recent years are related to genomics. While genomics
is grabbing the headlines, there have been advances in

diagnostics that have made it much easier to diagnose
and deal with a number of animal health issues.

Early in my practice career we struggled to accurately diagnose
bovine virus diarrhea and identify the persistently infected car-

we were able to readily identify these carriers
and remove them from the herd, but each ear
notch had to be evaluated under the micro-
scope, which was very time-consuming. Next
came the ELISA (enzyme linked immunosor-
bent assay) test, which was much easier and
quicker to run. This test is still popular today
as evidenced by its widespread use in smaller
BVD labs. More recently the development and
use of the PCR (polymerase chain reaction) tech-
nology, which looks for the DNA of the virus, has increased the
sensitivity and specificity of BVD testing. These technologies have
made the identification of animals persistently infected with BVD
quick, easy and accurate, yet is underutilized particularly in the
cow herd.

Culture of feces has been the gold standard for the diagnosis of
Johne’s for years. This disease, which crept into the beef herd

rier. In the 1990’s, with the use of immunohistochemistry (IHC)

Livestock
Mineral &

-1 » Supplement
417-865-0312 1-800-725- 1880

www.somoag.com %@mﬂﬁe}
|Net Wrap

! We are priced to sell!
~ Large selection ~ In-Stock ~ Ready to

Stop by today to get the best price on the best productk

t’s that T ime of the YearAGAIN

I **Ask about pallet discounts™*
@ZiElze Fescuelyx

200#/250# $11449/$124%
@@z FescuePhos 2004 $165%
@gi=hze IGR MAX 2004 $150%
Brluegrit BP 20AN w/ Clarifly Bigsener:;  200# $1225

==k OO Cow/Calf w/Aureo 6000

== 504 $262
IMIiiI] VF Heat 50# $34%
IILET VF Heat 3G 50# $45%2
M0 VF Heat IGR 504 $430
I VF Concept Aid 50# $33%

Stockade Fly Block
E

==
ARROWQUIP
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Calves typically gain .20 to .25 additional pounds per day as compared to calves receiving no Rumensin®

Come experience what sets Arrowquip
apart from the rest. Experience the Ji
Arrowquip Difference. ‘

from the dairy industry, causes chronic
diarrhea, weight loss and is untreatable.
Because calves are infected shortly af-
ter birth and do not show clinical signs
for several years, it is difficult to man-
age. This is compounded by the fact that
culturing takes several weeks in the lab
before we know if the sample is positive
or negative. PCR testing has reduced the
lab time to a matter of days and allows
animals to be identified earlier in the
disease process.

When I was in veterinary school, we
were told that we would never have to
worry about trichomoniasis in the state
of Kansas because it was a disease seen
in grazing cooperatives in the mountain
states. Today, I know from personal
experience that trich does exist in the
Great Plains states, and it can be very
challenging to diagnose. Some inherent
problems in testing for trichomoniasis
exist in that since it involves scraping
the prepuce, care must be taken to get a
good sample — and the sample must be
handled properly so that the diagnostic
lab receives good material with which to
work. Inconsistency in sampling is one
of the reasons that three tests are recom-
mended tosayabullistrich-negative. The
gold standard culture methods for trich
require that the cultures be evaluated
for several days under a microscope, so
the process is slow and labor-intensive.
Additionally, the sensitivity of the test is
not great in that on culture alone Trit-
richomonas foetus cannot be differenti-
ated from fecal trichs. Once again, PCR
technology has improved trich testing
because it can be done rapidly and the
specifity is greatly improved, allowing
T. foetus to be differentiated from other
trichs based on the DNA of the parasite.

Now to get to where I am really head-
ing with this column. In 41 years of beef
cattle practice, I have never diagnosed
vibriosis, now called campylobacterio-
sis. A number of veterinarians can make
that same statement. Vibrio vaccination
is very effective if the proper product is
used in a timely manner, but as an in-
dustry we have become somewhat com-
placent about this vaccination.

CONTINUED ON NEXT PAGE

www.joplinstockyards.com



NEW TECHNOLOGY
FROM PREVIOUS PAGE

Testing for vibriosis, like tricho-
moniasis, involves scraping the
prepuce and transporting the
sample in the proper media, in
a timely fashion. Culture in the
lab requires special media and
is again time-consuming. In the
past couple of years, a PCR test
for vibriosis has been validat-
ed, and the results are opening
more than a few eyes.

Clinically, vibriosis appears
nearly identical to trichomo-
niasis. Early embryonic death,
low pregnancy rates, and pro-
longed calving season are the
norm with both diseases. The
economic impacts of either
in a herd are very high, and
managing the infected herd is
frustrating.

One of the ranches that I do
some work for has a cow-calf
operation on one ranch; their
yearling and heifer develop-
ment operation is on another
ranch. They had trich in their
cow herd several years ago
and were able to clear up the
disease. Recently, they had an
infertility problem that they as-
sumed was a reoccurrence of
trich, but all of the tests were
negative. Upon testing the bulls
for vibriosis, a very high per-
centage of the bulls were found
to be positive. Bulls on the heif-
er development ranch were
found to be positive, also.

Concerning trich and vibrio, do
not forget that biosecurity is a
good animal husbandry prac-
tice that will help keep these
diseases out of your herd. Main-
tain fences, know your neigh-
bors, don’t lease bulls or buy
used bulls, and maintain a good
vaccination program. Consult
with your veterinarian to make
sure you are using the proper
vaccine at the appropriate time.

The moral of the story is that
when problems arise, don’t be
afraid to consider old diseases
that we tend to think are not
around anymore. New diag-
nostics developed using current
technology are more consistent
and more accurate than the old
gold standard tests. With breed-
ing season upon us, make sure
that you are doing all you can
to prevent these costly diseases
that are spread by breeding.

—Source: Dr. David Rethorst is a
veterinary practitioner and con-
sultant, BeefSolutions, Wamego,

Kansas™
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Missouri House Passes SB 391

Bill moves cattlemen's priority to governor

T he Missouri House of
Representatives passed
Senate Bill 391 May 14,

2019, with a 103-44 vote.
The vote was the final hurdle
for the legislation in the 2019
legislative session, which con-
cluded May 17. The legislation
now moves to Governor Mike
Parson for his signature. The
Missouri Cattlemen’s Associa-
tion was a driving force in mov-
ing the legislation forward, and
its president, Bobby Simpson,
wasted no time in calling the
passage a “historic victory” for
farm and ranch families.

The legislation, sponsored by
Sen. Mike Bernskoetter (R-6)
and led in the House by Rep.
Mike Haffner (R-55), prevents
county governments from
passing rules and regulations
on farm and ranch families
that are more stringent than
scientifically founded rules
and regulations promulgated
by the Department of Natu-
ral Resources and other agen-
cies. Proponents argue that a

patchwork of county-by-county
regulations creates regulatory
uncertainty for farm and ranch
families and prevents them
from expanding and stops new
operations from starting. The
list of proponents include near-
ly 30 organizations.

Opponents of the legislation
include the Humane Society
of the United States, Missouri
Rural Crisis Center and Sierra
Club. They argue that the leg-
islation only benefits corporate
farmers. Simpson said the wild
accusations are false and a di-
rect assault on farm and ranch
families in the state. He said
he is thankful legislators were
willing to think independently
and sort fact from fiction.

Simpson is optimistic Governor
Parson will sign the legislation.

—Source: Missouri Cattlemen's As-
sociation Prime Cuts.”™ 1"
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To Creep Feed or Not

Calculating the pros and cons of creep feeding

By Glenn Selk

eed conversions of
calves fed creep feeds
have been quite vari-

able to say the least. Con-
versions of 5:1 or 5 pounds
of grain consumed to 1 extra
pound of calf weight are very
rare and the best that can be
expected when producers are
using a “typical” high-energy
creep feed. Conversions may
get as poor as 15:1 (or worse)
in some situations.

Several factors come in to
play to determine the amount
of creep feed that is consumed
for each additional pound of
gain.

Cows that give large amounts
of milk to their calves will
provide enough protein and
energy to meet the growth po-
tential of their calves. In that
scenario, it is reasonable to as-
sume that the feed conversion

from creep feeding could be
quite poor (10:1 or worse). If
however the milk production
of the cows is limited for any
reason, then the added ener-
gy and protein from the creep
feed provides needed nutri-
ents to allow calves to reach
closer to their genetic maxi-
mum capability for growth.

Calves from poor milking
cows may convert the creep
feed at a rate of about 7

pounds of feed for each pound
of additional calf weight. Poor
milking can be a result of ge-
netically low milk produc-
tion or restricted nutritional
status. Nutritional restriction
due to drought situations of-
ten adversely affects milk
production and therefore calf
weaning weights.

Shortened hay supplies and
reduced standing forage due
to drought or severe winter
weather often set the stage
for the best results from creep
feeding. These feed conver-
sion ratios become important
when making the decision to
buy and put out creep feed for
spring-born calves. As you are
calculating the cost of creep
feeds, remember to include
the depreciation cost of the
feeders and the delivery of the
feed. Then of course, it is im-
portant to compare that cost
of creep feeding to the realis-
tic “value of added gain.”

To calculate the value of added
gain, determine the actual per
head price of the calf after the
added weight gain (due to the
creep feed). Then subtract the
price per head of the calf if it

was sold at the lighter weight
(not fed creep feed). Divide
the difference in dollars by
the amount of added weight.
Although 500-pound steer
calves may bring $1.80/lb at
the market, and a 550 pound
steer brings $1.71/1b, the value
of added gain is about 80 cents
per pound. Therefore the esti-
mated creep feeding cost per
pound of added gain must be
less than 80 cents for the prac-
tice to be projected to be prof-
itable

Different ranching operations
will come to different conclu-
sions about the value of creep
feeding. In fact, different con-
clusions could apply to differ-
ent groups of cows within the
same herd. Creep feeding may
be more beneficial to calves
from thin, young cows and
less efficient for calves reared
by mature cows that are in
better body condition and
producing more milk.

—-Source: Glenn Selk is an Okla-
homa State University Emeritus
Extension animal scientist.
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ife on the farm right now

l is suspended between
two busy times: hay
feeding and hay making.

Gone is the rush to feed cows
before sunset, break water
and then return to feed my
little minions. Now the cows
feed themselves! (That’s why I
love cows so much.)

And while the cows have been
relishing in their spring diets
of green grass and sunshine,
the husband has been making
the rounds tidying up fence.
He has been rotating herds
and bulls and making plans
for the upcoming hay season.

And let me tell you. While it is
nice to not have to feed hay,
the anticipation for the up-
coming hay season is real.

I liken the run-up to the anxi-
ety felt before a big game.
You’ve got to get the fertilizer
on at just the right time. Next,
you pray like crazy for rain.
You pray that the cold leaves
when it is supposed to and it
doesn’t get too hot but just hot
enough for the grass to grow.
Oh, and then it’s the battle of
the thistles. Seems like the
waiting time while the grass
is growing is spent finding
thistles, thistles, thistles and
spraying, spraying, spraying.
And one day you wake up and
BOOM!

It is hay time!

You hurry and get the pastures
mowed. Now your prayersring
up a different tune: “Please,
NO rain.” Once the grass cures
and is baled: “OK, ready for
more rain!”

All of these anxious prayers
are shot up continuously along
with the ever-present “Please,
no breakdowns today.”

We are new to cutting our own
hay. We had been paying an
old-time farmer in our area for
years to do it. After he passed

www.joplinstockyards.com
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by Anne Kennison

away, the husband decided it
was time. So we took the leap
and purchased some wused
equipment and have been
chugging along ever since.

It is terrifying and gratifying
being able (barring equipment
malfunctions) to mow when
you think it’s time without
waiting on anybody.

Plus, I have never seen a man
as satisfied as my husband af-
ter a long, successful day in the
hay fields. There is just some-
thing about putting up hay,
and really farm work in gen-
eral, that is so satisfying. It’s a
good tired.

Nope, those famous lazy days
of summer don’tlive on a farm.

At least they don’t live around
here with all the gardening,
baseball and haying going on.

It is not for everybody, of
course. But when this life —
this life on the farm — is your
destiny, no amount of stress
will convince you to move to
town. That feeling you get af-
ter one of those long days gath-
ering up the hay to feed your
stock in the winter will over-
shadow all those anxious mo-
ments.

The pendulum is fixin’ to cata-
pult us right into those non-
lazy days of summer. Right
into times of unknown. Will
the rain keep coming? Will the
baler or the tractor or the rake
or the whatever break down?
Will we get it all done? Will we
have enough hay for the win-
ter?

The questions are as thick as
thistles this time of year. But
that is always the case. Every
season here on the farm is full
of possibilities good and bad.
But so is life. The key is trust.
Trust it will all work out. Trust
that when we sling all of those
questions up, they do not fall
on deaf ears. He picks them
up and carries them making

our load lighter. We are able to
handle the burden of this life
and all its unknowns.

That is exactly our plan as we
head into the summer. Sling all
of our cares onto Him. God will
handle the rest.

Here is a family recipe to make
while it’s still cool enough to
heat up the oven. We find this
pound cake is excellent when
paired with some freshly
picked strawberries.

POUND CAKE

3 cups flour

1 T. powder

3/4 tsp. salt

3 cups sugar

1 cup unsalted room-temp but-
ter

1/2 cup room-temp shortening
5 large eggs

1 cup milk

Oven preheated to 350 degrees.
Grease bundt pan. Sift dry in-
gredients except sugar. Blend
next three ingredients, adding
one egg at a time. Add in dry
ingredients alternating with
milk. Bake about 55 minutes.
Cool 15 minutes before turning
onto cooling rack. Enjoy! ™1
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alf and kid. Ever notice
‘ they southd like they
both begin with the same
letter? Given my spelling
prowess (first spelled that word
prowuse), I may have actually
interchanged the first letters
on both a few times. That’s why
Sue proofs (profs?) all these sto-
ries before you see them.

I believe there is a reason that
these two words, calf and kid,
sound so similar. When you get
right down to basics, they have
much in common. I have always
said, “Everything I know about
people, I learned from a cow.”
Most of what I know about
kids, I learned from watching
calves. I only had four kids,
but hundreds of calves. It took
that many calves to answer my
questions about kid behavior.

Life begins basically the same
for both: born very cute, cuddly
and dependent on Mom. Only
real difference comes right
here. With cattle, Mom does it
all, Dad lays in the willows. Hu-
mans feel Dad should partici-
pate more than that. Some Dads
do a great job of joining in while
some tend to be watchers from
the willows. In my early years
of fatherhood, a couple of dirty
diapers sent me to the willows.

As the kids began to grow very
quickly, the bull...er... Father’s
role seems to demand more
time in the willows. From there,
we begin watching the calves
and kids exhibit very similar
behavior.

Mom, previously very attentive
and protective, puts the kids on
the bus for kindergarten where
someone else will watch them.
A few days into the little calf’s
life, Mom leaves a bunch of
calves with a single cow or two
to baby sit while they go off for
water and to lick salt.

The nextstageisprimaryschool,
first through third grade. Hu-
man calves make friends, join

by Gary Hodgso

little groups and play together
on the playground while lit-
tle bovine kids do exactly the
same. A couple of grades later,
the youngsters of both groups
are now self-confident, wander-
ing off to explore without pa-
rental supervision. Encouraged
by the group’s confidence, they
wander a bit too far, then notice
Mom is farther away than they
realized. First one breaks into
a run for mommy, quickly fol-
lowed by the rest.

Around 2 months old, the calves
are now “young adults” in their
minds. You fill in how old hu-
mans are at that age.

Now their self-confidence is
very high. “The world has nev-
er seen anyone as smart as we
are,” our quickly grown-up red
calves seem to say as they watch
us with cocky arrogance. Soon,
one, wanting to impress the oth-
ers, decides to climb through a
fence, just to see what’s on the
other side. The others quickly
get bored with his heroics and
wander off. Mr. Big Shot discov-
ers he is all alone in a strange
place. His reaction? He begins
to bawl, loudly. In human words
he would be saying, “I want my
Mommy!” Sure enough, here
comes his mother to coax him
back through the fence, give
him a snack and take him back
to the herd. See the similarities
between kids and calves?

The only true difference I have
found is, since cattle don’t build
houses and thus don’t have
basements, their kids tend to
grow up and move on. Doesn’t
always work out like that for
us humans. Kids and calves, it’s
just in the spelling.

—Gary and Sue Hodgson ranch
near Brush, Colorado. Together
they team up to produce Livestock
News Network, They can be reached
at (970) 842-2902 or office@hodg-
sonmedia.com.™
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Cow-Calf: Adjusted Stocking Rates

Grazing system that is good for steers can boost cow-
calf operations, too

esearchers at the Kansas State University Agricultural Re-

R search Center have found that a grazing system shown to
be beneficial for the performance of steers also has great
potential for cow-calf producers.

For several years, beef producers have capitalized on modified,
intensive early stocking, a grazing strategy that focuses on double-
stocking steers in pastures for the first half of the summer and
pulling the heavier steers off the grass later in the grazing season.

John Jaeger, a beef cattle scientist in
Hays, said much of the research points
to the fact that when steers were man-
aged this way, producers reported a 26
percent increase in pounds of beef pro-
duced per acre, and their net returns in-
creased by nearly 19 percent.

So Jaeger, range scientist Keith Harmon-
ey and their research team set out to
see if modified, intensive early stocking
could similarly benefit cow-calf pairs.

“We’ve just completed our fourth year of
data collection,” said Jaeger. The project
focused on weaning calves from the cow
at an average of 150 days of age, instead
of the traditional 200 days. They also in-
creased the early-summer stocking rate
of cow-calf pairs to 1.45, compared to
the normal 1.00 rate.

The results were astounding.

“The first and most obvious thing is that
we continue to see those early-weaned
cows being about a half body-condition
score better in October compared to con-
ventionally weaned cows,” Jaeger said.

And, he adds, “The really good news
from all this is that they are carrying
that added body condition through the
winter, and they still have an advantage
at calving. The following May, when they
are being turned back out, they are still
three-tenths of a body-condition score
better than the cows that were conven-
tionally weaned in October.”

The bottom line, he notes, is that the
research is showing an economic ad-
vantage for cow-calf producers who are
willing to adjust their stocking rates ear-
ly in the summer, much like what has
been shown for many years with steers.

Jaeger notes that early-weaned calves
in the modified, early intensive stocking
system “had about a 10-pound, 205-day
adjusted weight advantage compared to
the season-long stocked calves. And we
are getting 1.45 times more calves off
the same amount of pasture compared
to season-long stocked animals.”

The researchers also noted a benefit

www.joplinstockyards.com
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in pregnancy rates. Cows in this system had a 10% greater first-
service conception rate and a 5% greater rate of conception com-
pared to conventionally weaned cows.

“Perhaps one of the largest benefits of utilizing this system is that
there was almost no incidence of bovine respiratory disease in
calves weaned in late July and early August, compared to calves
weaned at the more traditional time in October,” Jaeger said.

He added that the researchers believe that warm, dry days and
more consistent temperatures in late July and early August play a
significant role in helping avoid the higher rates of bovine respira-
tory disease normally observed during fall weaning.

Many factors are involved, including weather and the availability
of forage, but Jaeger said the research points to an economic op-
portunity for beef producers.

—Source: Kansas State University Extension release.™ 1"
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This drone photo of the Anvol study at the
Southwest Research Center demonstrates the
effects of varying spring fertilizer applications

on tall fescue forage production during
the 2019 growing season.
—Photo courtesy of the University of Missouri.

TRENDING NOW

Technology: At Work in the Field

Forage production central to MU's Southwest Research Center

By Rebecca Mettler for Cattlemen's News

t's not uncommon for
forage production to take
a backseat to high-value
crops such as corn and soy-
beans. However, a productive
forage base is a fundamental
building block of the beef in-
dustry’s cow-calf and stocker
enterprises and deserves at-
tention.

Producers who invest time, re-
sources, and stay current with
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new technologies related to
forage production could eas-
ily add value to an operation’s
bottom line. Even so, produc-
ers are sometimes hesitant to
devote more attention to their
pastures.

“Producers can be slow to
adopt new forage technolo-
gies. They don’t think they
can afford it and maybe they
are unsure of the results they
will see, ” according to Matt
Massie, senior research spe-
cialist with the University of
Missouri Southwest Research
Center near Mount Vernon,
Missouri.

Forage production and graz-
ing have been long-standing
priorities for the Southwest
Research Center with a lot of
that research hinging on one
forage variety in particular.
Massie believes that the intro-
duction of Kentucky 31 tall fes-
cue into southwest Missouri
in the mid-1900s ultimately
led to the high concentration
of beef cattle that the area of
the state is now known for.

“We are in cattle country be-
cause of tall fescue. It’s a bless-
ing and a curse at the same
time because of the fungus
that lives inside the plant.”

The persistence, quality (if
harvested at the right time)
and yield of toxic endophyte-
infected tall fescue is desir-
able, but producers are often
plagued with decreased ani-
mal performance and other
fescue toxicosis symptoms
due to high levels of toxins
produced by the endophyte
fungus.

Enter novel endophyte fescue
varieties, of which the South-
west Research Center has a
demonstration plot of several
varieties. The plot is featured
each year at the Novel Tall
Fescue Renovation Work-
shop through the Alliance
for Grassland Renewal part-

CONTINUED ON NEXT PAGE
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TECHNOLOGY: AT WORK IN THE FIELD
FROM PREVIOUS PAGE

nership. The sixth annual workshop was held at the center in
March 2019.

“In my opinion, the best forage technology available to produc-
ers is still novel endophyte fescue,” Massie said.

The percentage of producers who have switched over to nov-
el endophyte fescue varieties is small, so there’s room for im-
provement on adoption rates, according to Massie.

Though establishing a stand of novel endophyte fescue is a siz-
able investment, it can improve reproductive efficiency in fe-
males and calves can experience a 1/2- or 1-lb. boost in average
daily gain.

Massie said, “What else could you do to put that kind of weight
on?”

If cattle producers aren’t able to ren-
ovate pastures to novel endophyte
varieties, Massie suggests they try
measures to dilute the amount of en-
dophyte toxins ingested by the cattle.

“Add clover into the pastures, use
warm season grasses, supplement
with corn gluten, supplement with
alfalfa balage, or any other non-toxic
feed resource available to lessen the
dose of toxic fescue.”

Research at the Southwest Research
Center has often focused on mitigating
the effects of fescue toxicosis, includ-
ing two current projects on the topic.
Both studies work with suppressing
fescue seed head production. Since
the majority of endophyte toxins are
found in the seed head, a reduction in
the number of seed heads leads to less
fescue toxicosis," he said.

Chaparral™, an herbicide from Corte-
va Agriscience, is currently on test on
at the Southwest Research Center. The
product has been on the market for
several years and can suppress fes-
cue seed head production if applied
a short window of time (mid-April if
applying in the Four-States area). The
center will evaluate variables such as
stocker calf gain, forage yield, toxicity
levels and the number of seed heads
when comparing control groups with
Chaparral-applied paddocks, along
with varying levels of fertilizer appli-
cations to some of the Chaparral ap-
plied paddocks.

The center has also set aside an area
of land to study the control of seed
head production with timed burn-
ing versus mowing during March or
April. The study, in its preliminary
stages, is looking to record yield, pro-
duction of seed heads, forage quality
and toxicity.

Another ongoing research project
involves the comparison of Anvol, a
new nitrogen stabilizer product by
Koch Agronomic Services compared
to SuperU, ammonium nitrate, and

www.joplinstockyards.com
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urea alone at 50- and 100-pound levels for both spring and fall
applications to tall fescue.

A nitrogen stabilizer can be added to urea fertilizer to decrease
the amount of volatilization that can occur during specific
times of the year. This is particularly important during late-
summer/early-fall applied fertilizer when stockpiling fescue
for winter grazing. Since urea is a cheaper product on a per
unit basis compared to ammonium nitrate, provided volatiliza-
tion doesn’t occur, this study has the potential to impact farm-
ers and ranchers’ bottom lines.

As an endnote, Massie urges producers to not forget the basics
of soil testing for lime and fertilizer application to increase for-
age production. There’s the potential for huge gains in forage
production and quality when lime and fertilizer are applied ac-
cording to soil test recommendations. ¥
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Forage Production Optimized

Southwest Center research to study seedhead suppression

he University of Mis-
l souri Southwest Re-
search Center will begin
a grazing experiment this
spring under the direction of
Eric Bailey. This research aims
to identify chemical applica-
tion strategies to optimize for-
age production and reduce er-
got alkaloid concentrations in
Kentucky 31 tall fescue.

Nitrogen fertilizer is common-
ly applied to tall fescue in the
spring and/or fall to increase
forage production and subse-
quently stocking rate. Produc-
ers might be hesitant to apply
high levels of nitrogen in the
spring as it has been shown
to increase ergot alkaloid con-
centrations by a considerable
amount.

However, increases in ergot
alkaloids are not equal for
all plant parts. Alkaloids are
found in significantly higher

concentrations in the stem
and seedhead portions of the
plant compared to leaf blades.
When fertilized, concentra-
tions increased in these two
portions by twice the amount
of leaf blades. Knowing this,
the goal of the study was to
play with the plant physiology
to reduce alkaloid production
in response to nitrogen fertil-
ization.

Chaparral™ effectively sup-
presses seedhead production
in tall fescue. The plant is kept
in a vegetative state going into
the summer months when
forage quality usually drops
off and is less than desired.
The absence of stems and
seedheads also means lower
concentrations of alkaloids in
the forage consumed. Cattle
grazing seedhead-suppressed
pastures have reported for-
age intake increases of 50%
and ADG increases of nearly

40% compared to untreated
pastures. A slight depression
in forage yield can be seen,
but the response of tall fescue
to Chaparral and increased
nitrogen fertilization is un-
known. Increased spring ni-
trogen fertilizer in combina-
tion with chemical seedhead
suppression could provide ad-
ditional forage yield without a
corresponding increase in al-
kaloid concentrations for tall
fescue.

The study will contain pad-
docks assigned to one of four
treatments: Chaparral with
either 0, 60 or 120 lbs. of ni-
trogen per acre or a negative
control with no fertilizer or
Chaparral. Nitrogen was ap-
plied in early March and the
Chaparral in early April. It is
recommended that Chaparral
be applied from three weeks
before seedhead emergence
to boot stage at 2 ounces/acre
in order to attain optimum
seedhead suppression. Steers
weighing 600 pounds will
graze the paddocks from mid-
April to mid-July. We will mea-
sure steer performance, ergot
alkaloid concentrations, seed-
head production, forge yield

What You'll Get at Your Local Pasture Field Day:

+ See Duracor™ herbicide in action, the new game changing product anticipated to be registered

for the 2020 season

+ Stay on top of the latest innovations for Range and Pasture
+ Learn how to get the best return on investment with your pasture plan
+ Win prizes, free lunch and so much more!
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and quality in response to the
treatments.

What we hope to discover is if
using both nitrogen fertilizer
and metsulfuron will negate
some of the unfavorable ef-
fects of these chemicals while
retaining the positive effects.
The findings of this research
could result in the develop-
ment of new management
practices that improve beef
production. Increased spring
nitrogen fertilization with-
out the negative impact of in-
creased alkaloids would mean
more forage, improved forage
quality, less fescue toxicosis
and increased animal perfor-
mance.

Disclaimer: Reference to any spe-
cific commercial product or cor-
poration name is for the informa-
tion and convenience of the public
and does not constitute endorse-
ment, recommendation or favor-
ing by the University of Missouri.
Research with branded products
is being conducted without finan-
cial support from the entity mar-
keting the product.

--Source: University of Missouri
Southwest Center. ™

CORTEVA INNOVATION SHOWCASE TOUR

Stotts City Innovation Showcase
Date: July 2, 2019
12510 Lawrence 1010

Stotts City, Missouri 65756

Regiistration Details at
angecmdPasture com/ InnovathgShowcase '
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How OSHA Impacts Farms

A quick refresher on OSHA rules

Why was OSHA created?

According to OSHA.gov, OSHA
started with the Occupational
Safety and Health Act of 1970.
Congress created the Occupa-
tional Safety and Health Ad-
ministration (OSHA) to assure
safe and healthful working con-
ditions for working men and
women by setting and enforc-
ing standards and by providing
training, outreach, education
and assistance.

OSHA covers most private sec-
tor employers and workers in
all 50 states, the District of Co-
lumbia and other U.S. jurisdic-
tions either directly through
Federal OSHA or through an
OSHA-approved state plan.

Jim Ingle, owner and founder of
HR Professional Solutions, LLC,
based in Monett, Missouri, is an
authorized OSHA Trainer and
provides his services for Special-
ty Risk Insurance and its clients.
Ingle has 48 years of experience
with OSHA and safety regula-
tions. He also
holds a senior
professional
in human re-
sources certi-
fication and
has been hu-
man resource
certified for
27 years.
He has been
through more
than 25 on-site OSHA inspec-
tions in addition to numerous
OSHA complaint inspections via
phone. He is highly regarded as
an expert in the field of human
resource management. Ingle
weighs in on the key things that
agricultural workers should
know, backed by his source,
OSHA.gov.

JimIngle

Are agricultural operations
exempt from OSHA?

OSHA has standards that cover
agricultural operations, infor-
mation on solutions to com-
mon agricultural hazards, and
other resources such as publi-
cations to help employers and
employees create and main-
tain safe and healthy work en-
vironments.

www.joplinstockyards.com

Agriculture ranks among the
most hazardous industries.
Farmers are at very high risk
for fatal and nonfatal injuries.
Farming is also one of the few
industries in which family
members (wWho often share the
work and live on the premises)
are also at risk for fatal and
nonfatal injuries.

OSHA can cite any farm for any
violations under the General
Duty Clause, Section 5(a)(1) of
the Occupational Safety and
Health Act. Employers are re-
quired to provide their employ-
ees with a place of employment
that “is free from recognizable
hazards that are causing or
likely to cause death or serious
harm to employees.”

Hazards and controls

Farmworkers are exposed to
numerous safety, health, en-
vironmental, biological and
respiratory hazards. These in-
clude hazards related to grain
bins and silos, hazard commu-
nication of chemicals, noise,
musculoskeletal injuries, heat

and others. Learn about con-
trols and solutions related to
these and other hazards.

* Animal-Acquired Infec-
tions and Related Hazards

* Grain Bins and Silos

* Hazardous Equipment and
Machinery

* Heat

* Ladders and Falls

» Musculoskeletal Injuries
* Noise

* Pesticides and Other

Chemicals

* Respiratory Distress

* Unsanitary Conditions
» Vehicle Hazards

* Youth in Agriculture

Why Or when would OSHA
come to an ag operation?
» Worker Death (Must call

OSHA within eight hours of
death)

* Amputation (Must call
OSHA within 24 hours of oc-
currence)

* Loss of Eye (Must call

OSHA within 24 hours of oc-
currence)

* Hospitalization (Must call
OSHA within 24 hours of oc-
currence)

» Worker Complaint (OSHA
can show up at any time to
investigate the complaint)

Costly Penalties

Below are the maximum pen-
alty amounts adjusted for infla-
tion as of Jan. 23, 2019.

For more information on OSHA,
visit OSHA.gov/agriculture or
contact your workers’ compen-
sation insurance carrier.

‘“—-r—*'
Violation Type Penalty
. $13,260
Serious . .
per violation
Other Than
Serious
Posting
Requirements
Failure $13,260 per day
to Abate beyond the
abatement date
Willfil or $132,598
Repeated per violation

RISK

GIALTY”

INSURANCE

New Ideas with Old-Fashioned Service

Is your Agricultural Operation / Farm & Ranch exempt from
Worker’s Compensation and OSHA Laws?

Call our team today
to learn how we can

Help Protect

Your Livelihood!

2023 S Garrison * Carthage, MO
www.SpecialtyRiskinsuranceAgency.com
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Connecting the Unconnected

Boosting broadband internet access for a stronger

rural Missouri

By Rebecca Mettler for Cattlemen’s News

hen the United
WStates Department
of Agriculture reports

that something has the
potential economic impact of
$47 billion, the agriculture
community tends to sit up and
listen. This is the exact figure
that the agency recently re-
leased regarding the impact
of deploying broadband inter-
net to all farms and ranches
throughout the United States.

Fortunately for Missouri, pro-
viding rural areas of the state
with better access to high-
speed Internet has been a pri-
ority of Missouri Director of
Agriculture Chris Chinn since
she was appointed to the of-
fice in 2017.

“Living in rural Missouri and
experiencing firsthand the
challenges we have conduct-
ing business without high-
speed internet really drove
me to continue fighting for
this issue,” Chinn said.

Missouri is currently ranked
42nd in the nation for broad-
band connectivity. Roughly 20
percent of Missouri’s popula-
tion doesn’t have access to
high-speed Internet. While
the percentage itself might
not seem too concerning, 61%
of the 1.257 million Missou-
rians without internet access
live in rural Missouri.

Specific to southern Missouri,
several coverage gaps exist,
especially in the area around
the Mark Twain National For-
est, which can be attributed to
rough terrain that prevents fi-
ber from being laid.

“We are excited that rural
electric cooperatives in the
southern part of the state are
interested in trying to find a
solution to this challenge,”
Chinn said. “While they may
be one of the biggest areas
with gaps, they may be one of
the first ones to see those gaps
filled in now.”

Chinn reports a goal of 90%
connectivity by 2025, first
by focusing on unserved ar-
eas, and then broadening the
work to include underserved
areas with slower broadband
speeds.

Unfortunately, it’s expensive
to lay fiber optic cable needed
for broadband access; Chinn
has been told the cost ranges
from $32,000 to $35,000 per
mile. The expense is a promi-
nent factor contributing to the
lack of Internet connectivity
throughout the U.S.

In early May 2019, $5 million
was appropriated to the Mis-
souri Rural Broadband Devel-
opment Fund within the ap-
proved for the 2020 fiscal year
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budget available starting July
1, 2019. The fund is designed
for a 50% match from state
funds and a 50% match from
federal funds. Funding will
be administered through the
Missouri Broadband Develop-
ment Office, which is a joint
partnership with the Missouri
Department of Economic De-
velopment and the Missouri
Department of Agriculture.

“This is a start, and it’s a big
project,” Chinn stated. “They
are going to have to get some
maps laid out and determine
how to invest that money.
With $5 million in our first
year, it’s going to help us give
us more (internet) connec-
tions than we have now.”

Missouri also received $254
million of federal funds from
the Federal Communications
Commission Connect Amer-
ica Funds, Phase II, which
is enough for an estimated
95,000 new connections to
homes and businesses.

“What we are doing on the
state side combined with the
federal level will have a huge
impact,” she said.

Lack of internet access to ru-
ral Missouri keeps our state’s
farmers from using advanced
technologies to more efficient-
ly manage their operations.
Precision agriculture is just
one area where Missouri’s
farmers could use technol-
ogy on a more routine basis
if internet access were more
easily obtained. Farmers at-
tempting to upload soil maps
and yield maps may not have
internet speeds fast enough to
efficiently complete the pro-
cess, so they end up driving

(hY i
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a couple of hours to meet the
agronomist. This is just one
example where slow or no in-
ternet is reducing the speed
in which Missouri agriculture
can operate.

“The longer it takes for us to
have access to high-speed in-
ternet, the more of a competi-
tive disadvantage our farmers
are facing compared to farm-
ers in other states who have
it,” Chinn said.

Rural communities are also at
a disadvantage when trying to
attract new business or grow
existing businesses. High con-
nectivity rates would also
change the way doctors pro-
vide rural health care. Cur-
rently, it’s hard to find doctors
and nurse practitioners that
travel to rural areas, which
places a strain on rural com-
munity members.

“The ability to add telemedi-
cine in our rural communities
would cut down on travel time
and have a huge impact on
the community as a whole,”
Chinn said.

Bottom line, if Missouri wants
the next generation of agri-
culturalists to come back to
the farm and rural communi-
ties to have the opportunity
to survive and thrive, it’s time
for increased access to high-
speed, reliable internet.

“Connectivity is an indicator
of the quality of life and is
very important to get the next
generation back home to our
rural communities,” Chinn
said. T
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MANAGEMENT MATTERS

From Cell Phones to Drones

Putting drone technology to the test: Is it for you?

Compiled by Joann Pipkin, Editor

ithout question,
technology changes
the face of agriculture

every single day. In
the last 30 years, the cellular
phone alone has brought the
industry time and money sav-
ings not to mention increased
communication capabilities.

How technology is applied on
the farm and ranch can help
you stay on the cutting edge
of beef production — if you
choose to explore the oppor-
tunities presented.

We recently caught up with
University of Missouri South-
west Research Center Super-
intendant David Cope to find
out how drone technology is
changing the face of research
projects at the facility and in
production agriculture on his
own farm.

CN: How has drone technol-
ogy affected the Southwest
Center?

Cope: Using a drone has al-
lowed us to expand the func-
tions we do at the Southwest
Center. For example, we now
can take inexpensive aerial
photos of our research activi-
ties. We can also email photos
in real time of the research
work conducted at the center,
which decreases transporta-
tion costs because researchers
don’t have to travel to see the
research as often. Drones also
allow us to distinctly show dif-
ferences in various fertilizer
application rates in plots on a
research trial.

We have greatly increased
the center’s education and
outreach efforts because of
drone technology. We use
photos and video to docu-
ment research projects, giv-
ing the researcher, as well as
the Southwest Center, more
visual information to use in
presentations, on social me-
dia and in other outlets.

As we continue the artificial
insemination and genom-
ics research on our cowherd,
documentation becomes
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very important. You can give
the numbers and weights of
calves born in the future, but
a picture is worth a thousand
words. We are taking pictures
of our cow herd, and calves
to show how they will change
over time with this research
program.

In the construction of our
new facility, we have been
able to keep the public more
informed through social me-
dia of the building progress.
In documenting this through
drone video and pictures,
we’ve been able to send pic-
tures to campus facilities per-
sonnel of the progress, reduc-
ing the need for them to come
to the center as often and de-
creasing transportation costs.
We have already used pic-
tures taken last year during
the groundwork phase to find
exact locations of buried elec-
tric and water lines.

We also plan to create a video
and picture time-lapse pre-
sentation of the building con-
struction at the ribbon cut-
ting ceremony. These videos
and pictures are taken with
the use of programmed flying
routes to get approximately
the same videos and pictures
each time.

CN: How has drone technol-
ogy changed your thought
process on daily work?

Cope: Throughout the last
several years, drone pictures
and videos have helped us on
multiple occasions. For exam-
ple, we can decide placement
of temporary fencing. The
technology also helps us docu-
ment water and electric lines
as well as current research
projects. We are also able to
gather pictures of storm dam-
age, car accidents, etc. We can
then use this information in
the future when needed.

Since this is my personal
drone, I have also used it in
many places away from the
center. I’'ve driven cattle with
it, found lost cattle in another

pasture, checked on calving
cows and so much more. It
has really proven to be a use-
ful tool in a variety of situa-
tions.

CN: How can drone technolo-
8y help producers with their
crops and cattle operations?

Cope: Today, we’re basically
at the beginning of drone use
in agriculture. More and more
people are using drones every
day. Some drones are for crop
scouting with a variety of in-
frared camera options, saving
countless hours of walking
crops. The ability to document
what is happening right now
to be used as a resource later is
a game changer. Growing up, I
have heard countless times, “I
wish I had a picture of this” or
“I wish I could fly over there
and look at that.” Now with a
drone, you can. Nothing beats
boots on the ground, but if
you want to quickly count,
check cattle or find cattle, you
can cover a lot of country rel-
atively quickly with a drone.
Checking fences after storm
damage, or evaluating pond
water are also potential uses.
Livestock producers can do all
this and also drive cattle if the

need arises.

CN: What are some advan-
tages and disadvantages of
using drone technology?

Cope: Drone advantages:

* Cheaper to buy, maintain
and operate than an air-
plane or helicopter to get
photos and videos.

* Ability to get to places
aircraft cannot go, or go
safely.

* Reduces risk of worker
injury by getting to places
that could expose workers
to harm, such as heights,
places with gas or radioac-
tive problems, etc.

* Drones can document
from a perspective you
would not normally see.

Disadvantages of drone tech-
nology:

* Drones can and do crash,
which could harm people
and assets, and potentially
lead to costly fixes.

* Privacy is certainly an
issue with drones. They
could be used in ways that
could jeopardize the rights
of others.



A drone is a tool in the tool-
box.Iwouldn’trely on a drone
solely for certain chores. For
instance, nothing replaces
boots on the ground when it
comes to checking cattle. You
can’t see every tiny detail on
your phone or iPad screen
when you’re flying. Many
times, I wish I could have
taken a picture of research
plots or animals at a different
angle, or would have taken a
closer picture or video to see
how a cow was getting along.
You can do a more complete
assessment of the situation if
you’re there in the truck, on
the horse, or walking.

CN: Is drone technology
worth the investment?

Cope: Iwould say this depends
on what you want to do with
it. Many good basic drones sell
for $300 to $400, and the cost
is falling as technology gets
better. For a 4k camera and
a newer-type drone that may
have obstacle avoidance ca-
pabilities, the cost increases.
Need and usage requirements
would dictate the type and
cost of the potential drone.

However, a drone can save
time and money by doing
something faster and farther
than you could otherwise. In

many cases it will go some-
where you cannot. This sav-
ings should be factored into
whether a drone’s initial stick-
er price is too high. Sometimes
when you need it, you need
it now. Sometimes, owning a
drone can give some peace of
mind to accomplish a certain
task.

CN: How can producers use
drones to add value to their
operations?

Cope: The more you use a
drone, the more uses you can
find for one. The uses listed
above are just scratching the
surface of what producers will
use drones for in the future.
As camera resolution gets bet-
ter and as they are able to fly
faster, farther, longer, I see it
becoming a game changer like
the ATV was. You can get there
in a hurry, see what you need
to see, and get back home.
Time becomes something that
will be saved. In looking at
what can be gained from this
technology, make sure to fac-
tor in other items such as time
and fuel.

CN: What’s your advice to
folks in the market for a
drone?

Cope: Again, it goes back to
application. What are you go-

ing to use it for? Do you need
a high-resolution camera?
Search the internet for the po-
tential drone applications you
are considering. YouTube has
many great drone videos that
will get you thinking about
potential uses. Check out lo-
cal stores to see one in person,
and visit with those there to
get a feel for what you might
like and not like in a certain
drone model.

When you do get one, buy ex-
tra batteries. The more you
use it, the more uses you will
have, and having extra batter-
ies to change out will be worth
the initial battery cost. Also,
buy an extra set of propel-
lers. If you hit anything with
the propellers, and you will
at some point, you’ll be glad
for the extra set. Buy several
high-capacity, high-recording-
speed memory cards that you
can change out if needed dur-
ing battery changes. High-res-
olution video takes up a LOT
of space on a card.

Another thing to keep in mind
is if you want to keep the foot-
age and pictures. Over time,
this will add up. I have several
external hard drives that I use
in addition to my computer
hard drive to keep drone data.
Most won’t probably take the
next step, but if you are going
to produce video presenta-
tions, a high-speed computer
with plenty of RAM is needed,
along with a video production
program of some kind. These
are all things to think about.
If you want to do this com-
mercially, a remote pilot’s li-
cense from the FAA needs to
be looked at. Going through
the study process and taking
the test will help all those who
fly drones, not just those who
want to make a business out
of it. I found it very helpful.

CN: How user-friendly is the
technology?

Cope: For the most part, it is
user-friendly to own and op-
erate a drone. Avoid the very
cheap drones. They won’t last.
Look at ones that use GPS and
will stay steady in the air when
you are flying and let off the
controls. These are pretty sta-
ble and fairly easy to fly. Make
sure to read the manual and

understand preflight checks.
The first time I flew mine, I
got it out and didn’t read the
book, and it crashed right off
the bat because it needed the
compass calibrated and was
in the wrong setting for take-
off.

If you are fairly proficient
with technology, a drone isn’t
hard to learn. If you’re getting
a drone, you probably have a
smart phone to fly it with, and
a computer to look at the vid-
eo and pictures you will take.
Take some time to search You-
Tube about your specific mod-
el. Find out how to fly before
you do to reduce the learning
curve and possible mistakes.
A wreck will happen even-
tually, whether by a tree or
something else, and increas-
ing your knowledge before-
hand will hopefully reduce
the severity. Know where you
can fly and how high you can
fly. Right now the legal limit
for height is at 400 feet, with
a few exceptions. If you are
around larger airports or
other restricted areas, there
are limits on where you can
fly. Some drones, such as DJI,
come with “geofencing” soft-
ware that helps to keep you
from going places you cannot
legally go.

Line-of-sightlimitations are in
place regarding flying around
buildings, so keep that in
mind. Also, the farther you fly
the drone away from the con-
troller, the less the drone can
keep in contact with the con-
troller. Most drones are de-
signed to return to the takeoff
point if they lose contact with
the controller. ’'ve had mine
over a mile driving cattle and
had no problems controlling
it. Other times in hills and
through brush, it hasn’t been
near that far, lost signal and
came back to me.

Drones are a great help in
many ways. They are fun to
fly and can provide you with
excellent pictures and video
to share. I've taken many
great pictures and videos for
research and for fun that I
would not have been able to
get otherwise. They are great
tools, and I am excited to see
what the future holds for us-
ing drones in agriculture.™ ¥
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TRENDING NOW

USDA Releases Agriculture Census

Farm numbers decline, beef cow operations increase

By Lisa Henderson for Cattlemen’s News

he number of farmers

l is declining in Ameri-
ca, and their average age

is creeping higher. That
might not be surprising, but
it was documented in the re-
lease of the 2017 Census of Ag-
riculture, conducted every five
years by the USDA’s National
Agricultural Statistics Service
(NASS). The 2017 census found
the number of farms in the
U.S. declined by 3% from 2012
to 2017. Since the 1997 census,

the number of farms in the U.S.
has declined 7.8%.

According to the NASS, the to-
tal number of farms on Dec. 31,
2017, was 2,042,220, which was
67,110 fewer than reported in
the 2012 Census of Agriculture.
Overall, USDA said the trend of
more of the largest and small-
est operations and fewer mid-
dle-sized farms continues.

While the number of farms de-
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clines, the average age of farm-
ers was reported at 58.3 years.
Over the past 30 years, the av-
erage age of U.S. farmers has
grown by nearly eight years,
up from 50.5 years in the 1987
Census of Agriculture.

In contrast to the declining
number of farmers, the num-
ber of cow-calf operations
increased slightly in the five
years from 2012 to 2017. NASS
reported 729,046 operations
with beef cows in 2017, which
is about 36% of total U.S. farms.
The increase in number of op-
erations with beef cows was
1,140 when compared to the
2012 Census of Agriculture.

With 31.722 million beef cows
in 2017, the average herd size
of all U.S. producers was 43.5
COws.

While the number of beef cow
operations inched higher, the
overall number of operations
with cattle and calves was re-
ported down 3.3%. That num-
ber of operations, 882,692,
includes dairies and stocker
operations that do not main-
tain an inventory of beef cows.

Despite the slight increase in
cow-calf operations in 2017,
the overall long-term trend is
fewer cow operators. Between
1997 and 2017, approximately
10% of cow-calf operations
left the business which equals
75,549 fewer operations, or a
loss of about 3,777 operations
annually.

U.S. feedlots with more than
500 cattle on feed increased
in numbers 12% from 2012 to
2017, while during the same
period feedlots with fewer
than 500 head on feed declined
in numbers by 5%. NASS count-
ed 25,776 feedlots with at least
one animal, which is 3% fewer
than the 26,586 feedlots count-
ed in the 2012 Census. The 2017
Census found 15,025,052 cattle
on feed, 4% more than in 2012.

The number of America’s larg-
est cattle feedlots has gradu-
ally increased. The 2017 Cen-
sus found 700 operations with
2,500 head or more on feed,
combining for 10.6 million
head, or 71% of the total on
feed. Seven more feedlots fell
into this category than five
years earlier.

Feedlots with 1,000 to 2,499 cat-
tle on feed totaled 645, or 141
more than five years earlier.

Those feedlots accounted for
973,247 cattle on feed, or 6%
of the total. Combined, the two
largest feedlot categories (1,000
head and greater) account for
77% of the cattle on feed.

The top three categories of
feedlots — those with 500 head
or more - totaled 3,171 lots, ac-
counting for 12.87 million cat-
tle on feed (86%).

Both farms and beef opera-
tions are growing in size. NASS
found the average size of farms
in 2017 was 441 acres, up
slightly from 434 acres in 2012.
However, the total number
of acres in farms in 2017 was
down 1.5%, totaling slightly
more than 900 million acres.

The number of farms with
cropland declined 5% from
2012 to 2017, yet the number
of acres farmed in crops in-
creased 1.7% to 396.4 million
acres.

While NASS found the overall
number of farmers declined,
the declines occurred among
mid-sized farms. Both the
smallest sized farms (less than
9 acres) and the largest farms
(2,000 acres or more), showed
increases. Farms with fewer
than 9 acres (273,325 farms) in-
creased by 18% since the 2012
census, and farms with more
than 2,000 acres (85,127) in-
creased 3.5%.

For specific crops, NASS re-
ported a decline of nearly 13%
in the number of farms grow-
ing corn, an 11% decline in
the number of cotton farms, a
25% decline in farms growing
sorghum for grain, and a 31%
decline in the number of farms
raising winter wheat for grain.

Among livestock operations,
the most significant decline in
number of farms was among
dairies. From 2012 to 2017,
NASS counted a 15% decline
in operations, leaving a total of
54,599 farms with milk cows in
the U.S.

Contrasting with the decline in
dairy farms, both beef cattle
and hog farms saw increases
in total farms in the 2017 NASS
numbers. U.S. farms with hogs
and pigs totaled 66,439 in 2017,
a 5% increase. U.S. farms with
laying hens saw a 15% increase
to 232,500. Farms with broil-
ers and other type meat chick-
ens sold saw a slight decline to
32,751,717

www.joplinstockyards.com
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By the Numbers

Alook at what the Ag Census says about the 4-state area

By Lisa Henderson for Cattlemen’s News

ineteen percent of

For total cattle numbers: Kan-

America’s cow-calf sas, 6,278,772; OKklahoma,
operations are in the 5,090,919; Missouri, 4,060,220;
4-state area of Missouri, and Arkansas, 1,759,375.

Kansas, Arkansas and Oklaho-
ma. That’s according to the lat-
est Census of Agriculture data
released by USDA’s National
Agricultural Statistics Service
(NASS).

Overall, the Ag Census counted
729,046 U.S. operations with
beef cows. The state with the
most beef cow operations is
Texas, with 134,250, followed
by Missouri at 48,122. With 4.57
million beef cows, the average
herd size in Texas was 34 cows.
In Missouri, with 2.16 million
beef cows, the average herd
size was 45 cows. The national
average was 43.5 cows.

In the four-state region, Mis-
souri was followed by Oklaho-
ma with 46,080 beef cow opera-
tions and 2.13 million beef cows
for an average herd size of 46
cows. Kansas reported 23,682
beef cow operations and 1.5
million beef cows, for an aver-
age herd size of 63 cows. Arkan-
sas, with 23,036 operations and
927,278 beef cows, recorded an
average herd size of 40 cows.

While Missouri has the most
beef cows in the 4-state region,
Kansas and Oklahoma have
more total cattle. The total cat-
tle and calves number includes
dairy cattle, stockers, and cattle
on feed.

NASS counted 761 feedlots in
Kansas with 2.445 million cattle
on feed. Oklahoma, 110 feed-
lots, 329,926 head on feed. Mis-
souri, 788 feedlots, 78,336 cattle
on feed.

NASS reported a total of 2.04
million farms and ranches in
the U.S., down 3.2% from 2012,
and the average farm size 441
acres. Other national highlights:

The 273,000 smallest (1-9 acres)
farms make up 0.1 percent of all
farmland while the 85,127 larg-
est (2,000 or more acres) farms
make up 58 percent of farm-
land.

Just 105,453 farms produced
75 percent of all sales in 2017,
down from 119,908 in 2012.

Of the 2.04 million farms and
ranches, the 76,865 making $1
million or more in 2017 repre-
sent just over 2/3 of the $389
billion in total value of produc-
tion while the 1.56 million op-
erations making under $50,000
represent just 2.9 percent.

Farm expenses are $326 billion
with feed, livestock purchased,
hired labor, fertilizer and cash
rents topping the list of farm ex-
penses in 2017.

Average farm income is

$43,053. A total of 43.6 percent
of farms had positive net cash
farm income in 2017.

Ninety-six percent of farms and
ranches are family owned.

The average age of all farmers
is 57.5, up 1.2 years from 2012.

The number of producers who
have served in the military is
370,619, or 11 percent of all.
They are older than the average
at67.9.

There are 321,261 young pro-
ducers age 35 or less on 240,141
farms. Farms with young pro-
ducers making decisions tend
to be larger than average in
both acres and sales.

More than any other age group,
young producers make de-
cisions regarding livestock,
though the difference is slight.

One in four producers is a be-
ginning farmer with 10 or
fewer years of experience and
an average age of 46.3. Farms
with new or beginning produc-
ers making decisions tend to be
smaller than average in both
acres and value of production.

PURLIC
AUCTION
AURORA, MO

As we have sold our farms we will sell the foll

Thirty-six percent of all produc-
ers are female and 56 percent
of all farms have at least one
female decision maker. Farms
with female producers mak-
ing decisions tend to be smaller
than average in both acres and
value of production.

Female producers are most
heavily engaged in the day-to-
day decisions along with record
keeping and financial manage-
ment.

In the 4-state area, Missouri has
the most farmers/ranchers with
95,320. Oklahoma is second
with 78,531; Kansas with 58,569;
and Arkansas with 42,625.

Kansas has the most land in
agricultural production with
45.8 million acres. Oklahoma
is next with 34.2 million acres;
Missouri with 28 million acres;
and Arkansas with 13.9 million
acres in production.

Kansas also leads in market val-
ue of agricultural production
with $18.8 billion. Missouri is
next with $10.5 billion; Arkan-
sas at $9.65 billion; and Okla-
homa with $7.5 billion. ™y

AUCTION

ing Tractors,

t, Trucks, Milking & Cattle Equip,

Tools and Misc. at the farm located 2 miles north of Aurora on K hwy. to ZZ, go East 1 %2 mile to F.R. 1210 go
TWO DAY AUCTION SEE REVERSE SIDE North 2 miles to the Auction on: 70 DAY AUCTION SEE REVERSE SIDE

Sunday, June 9, 2019 at 9:00 am

WarcH For AuctioN ComMPANY SIGNS ® LUNCH SERVED

FOR MORE PICTURES & COMPLETE LISTING
GO TO: WWW.BRUCEANDLEANAUCTION.COM

THIS IS A PARTIAL LISTING FOR COMPLETE LISTING GOTO: [

Top 5 Beef Cow Counties In The 4-State Region

Missouri # Cows | Oklahoma # Cows
Polk 56,448 |Caddo 51,265
Lawrence |[52,362 |Craig 46,453
Texas 48,991 | Muskogee 45,312
Barry 48,103 |Bryan 43,648
Newton 47,865 |[Lincoln 41,105
Arkansas # Cows | Kansas # Cows
Benton 48,583 |Labette 31,448
Madison 37,254 | Cowley 28,610
Boone 36,993 | Washington 27,131
Hempstead |31,997 |[Reno 26,107
White 26,303 |Pottawatomie |25,982

www.joplinstockyards.com

HTTP://WWW.BRUCEANDLEANAUCTION.COM/AUCTIONS =4

« International 1586 Cab 175 HP Tractor W/Duals ~ « Oak Hat Box Dress-
(no TA)

« 3pt 5' Tire Blade

« Large Gravity Grain Wagon

« Danhuser 3pt. Post Hole Digger

« 60,000 & 100,000 KW PTO Generators

TRUCKS & TRAILERS

« 1993 Freightliner Semi Tractor Air Ride Suspen-
sion, Cat 425 Motor, 9 Speed Trans, w/Double
Sleeper

+ 1985 Hobbs 39 2’ Frameless End Dump Trailer
w/Full Length Liner

+ 1980 Fontaine 45' Drop Deck Trailer

+ 2004 Ford F-150 Lariat 4 Door 4X4 Pickup, 5.4
Triton, Automatic, PW, PL, Leather Interior, Bed
Cover, 136,000 Miles, One Owner

« 2001 Ford F-350 Ext. Cab, 4 X 4, Pickup, V-10

er
« Oak Glass Fronted
Pie Safe

« 3 Pc. Poster Bed-

room Set L LA
« Redline 24’ Carted Flex Harrow Q.
« 8' Utility Box P/U Bed BUGGY'S-WAGONS ANT.
« Big Bale Grabber
« 3PT Bale Unroller v RACTORS
. 2-4 eel Single
CATTLE & MILKING EQUIPMENT  [peivitviian Style Buggy's
Gas, Automatic, PW, PL, One Owner 134,500 « Chore Time 2 & 6 Ton Galv. Feed Bins « 4 Wheel Restored Sm. Open Top Wagon Ash
e bodv domase on bed " Whcallr 500 Glon Milk Bulk Tank = Weel High Wheel Springfeld Wagon Sold b
+ Mueller allon Milk Bulk Tanks . eel Higl eel Springfield Wagon Sold by
LOADERS-SKID STEER-UTV'S « 8 & 16 Unit Delaval Milking Machines Billings Hardware (original, good condition)
. i - « 4 Wheel High Wheel Wooden Wagon built by J.
bg"?’caziisfnsafﬁlSalfceﬁests@g%ﬁke'\‘ew Rub TOOLS & MISC. L. Kramer Clinton, lowa (original, good condition
; i + 500 Gallon Fuel Tank W/110 volt 13 gpm Fill Rite
Pum|

« Caterpillar 951 Track Loader w/80" Clam Shell CAR-MOWER-CARPORT-
MISC.

Bucket AL
« Allis Chalmers 840 Wheel Loader, Diesel, 7' + Fill Rite 110 volt 15 gpm Fuel Pump

Bucket « Hobart Champion 10,000 watt Generator/Weld- 954 Uik Rooal 3 oy o T,
: . " " er . uick Regal 3.8 V-6 Motor, Auto Trans,
52018 Polaris 300HD Ranger XP Side by Side Pro 7, ip Upright 60 Gallon Air Compressor 128,000 miles ] ] -
+ 1979 Ford Thunderbird (not running been sitting
TRACTORS & EQUIPMENT in barn)

« Bad Boy Pro-Series Zero Turn Mower, 660
Hours, 27 HP, 60" Cut
AUCTIONEERS NOTE
This is a very large offering Note 9:00 am start time.
Starting with Tools & Misc. 12 noon selling Trucks,
Tractors & Equipment.

« St. Croix Pellet Stove w/Thermostat
« 10 Bags of Wood Pellets

« Frigidaire Refrig.

« 3 Cushion Divan

ANTIQUES-COLLECTIBLES

« Oak Mirrored Back Buffet

OWNERS FULP & GRIMM DAIRY FARMS

«» International 1086 Cab 130 HP Tractor (Good
Rubber, Recent Restore)

« International 1086 Cab 130 HP Tractor W/TA-26
Westendorf Loader

« International 1586 Cab 175 HP Tractor 4 speed
Hi/LO TA (like new rear rubber)

TERMS: CASH or CHECK with 1.D. Nothing removed until settled for. Not responsible for accidents. Statements made sale day take precedence over printed matter.

saLe conpucTeD BY BRUCE & Le’AN AUCTION & APPRAISAL, LLC
THE AUCTION COMPANY THAT APPRECIATES YOUR BUSINESS

For more information and pictures go to our website at www.bruceandleanauction.com : .
=
BILLY BRUCE - Stockton, MO
417-399-4800
colbbruce@gmail.com

RONNIE BRUCE - Fair Play, MO
417-777-1685 or 417-654-2214
colronbruce@gmail.com

BRANDON BRUCE
Fair Play, MO
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More with Less

Students learn how today’s farmers embrace

technology to benefit all

T oday’s food story is a
complex one. The Na-
tional Cattlemen’s Beef

Board says it well, “Much
has changed since the days
of cowboys, cattle drives and
the Old West. Today, it’s more
about drones, apps and com-
puters.”

Most of our younger popu-
lation is in tune with those
terms: drones, apps, comput-
ers. According to a CNN study,
abouthalf of U.S. children ages
10 to 12 own a smart phone.
In a society where technology
is king, agriculture’s applica-
tion of newer methods is often
misunderstood.

It is a priority of Missouri
Farmers Care’s Agriculture
Education on the Move™
(AEOTM) program to highlight
the importance of modern
practices and how technol-
ogy allows farm families to do
more with fewer resources.
AEOTM is a proactive, educa-
tional effort that brings pas-
sionate, trained educators to
the classroom. Students learn
about crops, livestock, soil and
water conservation, nutrition
and careers in agriculture.

During crop, livestock, career
and conservation units, stu-

24 JUNE 2019

dents learn about precision
agriculture — how technol-
ogy allows us to apply less
inputs, such as pesticides and
herbicides. By illustrating the
results of efficiency, students
can begin to understand how
we harness technology to cre-
ate better outcomes for our
land, animals and consumers.

Virtual farm tours allow stu-
dents to see these practices put
into place on modern farms. In
livestock units, students learn
about advanced medicine,
nutrition and feed. Computer
systems and equipment uti-
lized in indoor housing opera-
tions highlight temperature
control, warning systems and
comfort level of animals. The
career unit sheds light on the
careers associated with agri-
culture technology and shares
specifics about jobs that play a
role in getting our hamburger
and milk to the table.

“We cannot get all the students
to a farm, so this is a way to
bring the farm to them,” said
Luella Gregory, AEOTM pro-
gram director. “Nothing can
replace the visual learning
around a virtual tour.

"During our beef and dairy
videos, students learn about

AEOTM summer intern Jordan Volkmann shares
insight on soybean uses and how technology helps
turn soybeans into livestock feed and everyday
products, like cosmetics, plastic, ink and more.

smart phone devices that
track a cow’s daily step, over-
all mobility and better equip
veterinarians to treat a sick
animal. In four to five min-
utes, students learn how tech-
nology plays a positive role
on all levels. It also walks stu-
dents through the then and
now, how far we have come in
agriculture.”

Educators impress upon stu-
dents that while the agricul-
ture community continues to
adapt to new changes, farm
family values and love for the
land remains the same. Par-
ticipating classrooms receive
10-weeks of STEM-focused, ag-
riculture science and educa-
tion. Curriculum meets class-
room objectives. A hands-on
component provides a fun
and interactive way of learn-
ing. Students can make bread,
corn and soybean plastic, but-

ter, feed rations, soil profiles
and more.

Agriculture Education on the
Move™ is an educational effort
through Missouri Farmers Care,
funded partially by Missouri soy-
bean farmers and Missouri beef
producers and their checkoffs.
Missouri Farmers Care imple-
ments activities to promote the
continued growth of Missouri ag-
riculture and rural communities
through coordinated communi-
cation, education and advocacy.
Visit www.MoFarmersCare.com
for more information.™¥

AEOTM Educator Savan-
nah Hinkle highlights the
parts of a combine and
how today's equipment
and technology allow us
to do more with fewer re-
sources.

www.joplinstockyards.com



SMS Heifer Sale: Hot and Cold

Sale average not reflected in sale tone

C onsignors to the 40th Missouri, Show-Me-Select fall calv-
ing bred heifer sale at Joplin Regional Stockyards on May
17 found two extremes on the results. The overall average

price of $1,717 on 240 heifers was about what they expected.
However, the average didn’t really reflect the tone of the sale from
beginning to end.

Recent SMS sales at the Carthage, Missouri,
location had found strong bidding on red
heifers, especially those with genomic data
on them. The May 17 sale apparently did
not have many bidders looking for reds,
and they really jumped on the black and
black-white faced offering. Thus, the hot
and cold headline.

purchase SMS heifers. Second high volume buyer was Joel Butler
with 22 heifers averaging $1,984. A repeat buyer was Louis Ahle-
meyer, Sedalia, Missouri. He bought 18 head at a $1,903 average.
Of the 27 buyers, 14 were repeat purchasers accounting for 122
head.

The auctioneer was Bailey Moore of JRS. The SMS program is spon-
sored by Missouri Show-Me-Select Replacement Heifers Inc., the
Southwest Missouri Beef Cattle Improvement Association, Univer-
sity of Missouri Extension, Missouri Cattlemen’s Association and
the Missouri Department of Agriculture. Adding interest to the
sale on Friday was the drawing for a Dew Eze cake feeder. Free
pie was also an added feature that’s become a regular bonus from
FCS Financial, Joplin., ¥

SEFENDER

The top five consignors had 125 heifers,
black and black baldies, average $1,998 per
head. The other nine consignors had 115
head, mostly red, red white-faced, whites
and yellows average $1,413, a $585 spread.

Besides color, another contrast was the size
of the heifers. The top-selling heifer groups

WE WEAR OUR
WORK ETHIC

averaged between 1,075 and 1,157 pounds.
The other groups ranged from 871 to 1,071
pounds. Even though buyers say their cow
size is larger than desired, the SMS buyers
still bid up the bigger, fleshier heifers. The
majority of heifers at this sale were six or

LT -Z@FTT Scin LABRIE, RANCHER
AT

better on body condition score. The ma-
ture weight on the bigger heifers will end
up between 1,300 and 1,400 pounds.

In addition to color, type of breeding, arti-
ficial insemination (AI) or natural service
played a big part in bid price. The 117 head
of AI heifers averaged $1,820. The 123
heifers bred with natural service averaged
$1,620. Buyers like the Al-bred heifers be-
cause they calve in a narrower window
and they conceived on the first Al service.
Research shows this to be a pattern during
their production life.

The top price for the heifers in the 85 min-
ute sale wasn’t achieved until the last lot
of five, black baldy, Al-bred heifers, con-
signed by John Wheeler, Marionville, Mis-
souri, sold for $2,250 on a bid from Joel
Butler, Republic, Missouri. Wheeler’s 47
head also had the top average price for the
evening at $2,126. He has consigned to 30
SMS sales at JRS.

Close behind on the average was Don
Hounschell, Stark City, Missouri. He sold
eight heifers for an average of $2,118. This
was his fifth consignment to the value-
added sale. Third-high-seller was Kathy
Wheeler, John’s wife, at an average of
$1,989 on 32 head. Fourth high was Marvin
Phipps, Cassville, Missouri with 34 head at
an $1,844 average.

The volume buyer was Alan Loehr, Sen-
eca, Missouri, with 39 head bought for an
average of $1,994. This was his first time to

www.joplinstockyards.com
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Training Tomorrow's Cattlemen,

Cattlewomen

MSU’s Darr College of Agriculture adds ranch manage-
ment graduate certificate program

Article and Photo by Macey Hurst for Cattlemen’s News

rapidly growing part of
the Southwest Missouri

community,  Missouri

State University’s Darr
College of Agriculture contin-
ues to offer new opportunities
for its students. Educational ex-
pansions allow students to en-
ter the agriculture workforce
with the knowledge and expe-
rience to be effective in their
fields.

The most recently added cur-
riculum is no different. Dr.
Phillip Lancaster, assistant
professor and program direc-
tor, gives insight into the new
ranch management graduate
certification.

“I think the graduate -certifi-
cate in ranch management is

a unique program that can be
beneficial to people already
working in the industry that
want to gain further knowl-
edge in necessary subject areas
or people who already com-
pleted a bachelor's in animal
science and want to set them-
selves apart in the job market,”
Lancaster explained.

With a number of students
graduating from the college’s
animal science department
each year, the program offers
them the opportunity to con-
tinue their education. They
will take classes covering for-
ages and feeds, cow-calf and
stocker cattle production, nu-
trition and reproduction, and
advanced farm business man-
agement, among others. In ad-

dition, those accepted into the
program must complete an in-
ternship with the university’s
Journagan Ranch or a similar
operation where they will work
alongside the ranch manager
as a manager-in-training.

Lancaster said students will
learn to think outside the box
regarding livestock manage-
ment and ranch profitability
and ready them for successful
careers.

“The most important aspect is
the relationship with a man-
ager from a working ranch that
will provide the student with
real-world perspective,” Lan-
caster said. “This will give them
a different kind of educational

HerdBullder Special!

Outcross HerdBuilders with “Sleep All Night” Calving Ease
Combine Sires for Volume Semen Discounts - More Genetic Bang for your Buck

Call or Email for Complete Slre Llst and Volume Pricing.
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Uﬂﬁm)!fm °1’BW'I—‘@J ‘WWL}

Coming This Fall: Hand Picked Mushrush Registered Bred Heifers.

Call or email to be put on our mailing list.
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experience. Hopefully, as the
program grows in recognition,
having the credentials from
MSU will help students garner
more ranch management posi-
tions and be successful in those
positions.”

That being said, Lancaster en-
courages students who are
interested in livestock produc-
tion to look into the program.
He said students wanting to
work in livestock operations
including animal feeds or ani-
mal pharmaceuticals could
also benefit from the minor in
ranch management program.

To enroll in the minor program,
a student must be accepted as
an undergraduate to MSU. To
qualify for the graduate cer-
tificate, the student must be ac-
cepted into the graduate college
at MSU. Both program require-
ments rely on the student’s
willingness to develop a rela-
tionship with a working ranch
manager.

Lancaster said the overall mis-
sion of the program is simple.
First, they hope to provide bet-
ter skill sets in all necessary
areas to students interested in
managing livestock operations.
Second, they plan to help these
students stand above competi-
tors when applying for posi-
tions in the field.

As program director, Lancaster
has high hopes.

“I think and hope that this pro-
gram will help the College of
Ag continue to grow in student
numbers and ag industry sup-
porters,” he said. “I think this
program will help the ag indus-
try see that MSU ag is interest-
ed in training students to enter
production agriculture, and
that MSU becomes recognized
as the university to attend for
those students wanting to con-
tinue the family ranching op-
eration or work in production
agriculture.” ™1

www.joplinstockyards.com



Dirty Water Surprise

Study: No difference in gains between well, pond water

roducers know that
quality water is the
single most important

nutrient for the survival
of animals.

However, quantifying the
differences in cattle’s perfor-
mance on good- versus poor-
quality water is tricky to do,
says Eldon Cole, an University
of Missouri Extension live-
stock field specialist.

Back in the mid-90s, a trial
at University of Missouri’s
Southwest Research Center
near Mt. Vernon, Missouri,
was set up to evaluate the im-
pact of clean and dirty water
for grazing beef cattle.

“The presumption was there
would be measurable differ-
ences in stocker gains, cow-
calf performance at weaning
and perhaps noticeable dis-
ease patterns,” said Cole.

Incorporated into the repli-
cated project were high- and
low-endophyte fescue pas-

Revenge Barn & Stable

from Bonide

Revenge Barn & Stable is a
great product for today’s cat-
tle owners. It comes as a 0.5%
permethrin that is ready-to-
use in a pump and spray 1.33
gallon container. This contain-
er is very sturdy and can han-
dle everyday use. It is built to
handle the rough, tough and
tumble environment in the
back of a truck or trailer.

Revenge Barn & Stable has the
companion 13.3% concentrate
product so the sprayer can
be reused for application. Re-
venge Barn & Stable products
have versatile permethrin
formulas for protecting farm
animals that could be fogged,
misted, used in automatic
spray systems, back rubbers,
as a spray, or dip or premise.
Barn & Stable Kkills and repels
farm and animal insects for
up to four weeks. Revenge
Barn & Stable products are
family-owned and USA-made.

www.joplinstockyards.com

tures. The test, which ran
from June 19, 2018, to Oct. 18,
2018, was done with stocker
steers.

Since the test pastures were
2.5 acres each of the four
years, the water supply for
the dirty pond water pastures
was hauled daily from nearby
farms that had cattle traffic in
them. The clean water supply
was from a deep well located
on the Southwest Center.

“The clean water tanks were
scrubbed weekly, and the
water usually appeared to
be clean enough for human
consumption. In contrast, the
dirty pond water was just that,
dirty, dingy and foul-smelling
at times,” said Cole.

Every spring and fall of the
study, researchers did an
analysis of the water quality
from each source.

CONTINUED ON NEXT PAGE

Download the JRS Mobile App Today m

MISSOURI BEEF INDUSTRY COUNCIL
DIRECTOR ELECTION
LEGAL NOTICE

Notice is hereby given that the Director of Agriculture
will be conducting an election to fill three positions on
the Missouri Beef Industry Council Board of Directors.
One regional council member is to be elected in each of
Regions 1, 4 and At-Large. Terms of office are three years.

Any cattle producer within the specified regions of the
State of Missouri who is producing cattle for market and
the legal owner of one or more head of cattle becomes
eligible to vote in the election by registering at his/her
respective Farm Service Agency (FSA), or electronically at
http://mda.mo.gov/councils/ prior to July 19, 2019. Cattle
producers who have voted in any of the previous three (3)
elections are not required to register

unless their address has changed.

The Missouri Department of Agriculture will mail ballots
to registered producers Aug. 16, 2019. Ballots must be
postmarked no later than Aug. 31, 2019, to be valid.

Any qualified producer may be nominated and have his/
her name placed on the ballot provided the independent
nomination is accompanied by petition of not fewer
than 100 producers in the nominee’s region and written
permission of the candidate. Petitions must be delivered
to the Director of Agriculture on or before July 19, 2019.
Petition forms are available from the Missouri Department
of Agriculture by calling 573-526-4620.

Flies and Lice? .
Getting Revenge /2%
is your gain. =

¢ Convenient sizes and formulas for effortless application
» Safe for use on back rubbers or directly on cattle and other listed animals

 Controls flies and other listed insects that may carry disease

® ® ®

flies mosquitos ticks

TRUSTED SINCE 1926

SUNIE

gnats Learn more at Bonide.com
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DIRTY WATER SURPRISE
FROM PREVIOUS PAGE

The results showed only iron
tended to be slightly above the
acceptable levels for human
consumption in the pond wa-
ter among the minerals. Sul-
fate and nitrate levels were
well within the acceptable
range for both sources of wa-
ter.

Fecal coliforms were present
in the pond water each peri-
od. In some cases, the bacteri-
al count was several thousand
units above the safe level as
defined in the literature.

“After the four-year, replicat-
ed study, two years with stock-
er steers and two years with
spring-calving cow-calf pairs,

BEEF

UNDERSTANDING THE

Funded by
the Beel Checkoll

BEEF CHECKOFF

Private Sales
($1.00/head)

Livestock Markets/Dealers
($1.00/head)

$1.00 per head assessment is collected*
(Beef Promotion and Research Act of 1985)
(7US.C. 2901-2911)
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PFrogram Development
& Education. - .60 cents

Industry Information - 3 cents

Producer Communications
& Indormation - 8.35 cents

BREAK DOWN OF THE CHECKOFF DOLLAR
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no significant difference in
animal performance (rate of
gain, weaning weight, cow
weight, hair scores, water
intake, mineral intake) was
found,” said Cole.

During the last three years of
the study, one pasture was set
up to give the cattle a choice
between either clean or dirty
water. Once again, virtually
no difference in the cattle’s
choice of water was noted
when they were offered side-
by-side.

According to Cole, this study
does not support the conven-
tional wisdom often refer-
enced in news articles that
proclaim significant improve-
ments in beef cattle perfor-
mance. Some reports even
claim daily stocker gains of
over 0.5 pound per day when
good-quality water is provid-
ed.

“Perhaps before you write
off your ponds as being detri-
mental to your cattle’s perfor-
mance, you should test your
water,” Cole said. “Most of the
concern in the articles I've
seen seems to center around
elevated sulfate levels in the
western and northern states’
pond water supplies. This did
not appear to be a problem
with the southwest Missouri
pond water.”

Of course, cattle with access
to ponds can cause other is-
sues such as foot rot or loss of
fish and wildlife habitat.

“However, if your pastures
are giving your cattle fescue
toxicosis or heat-stress prob-
lems, pond access can be cool-
ing and helpful,” said Cole.

Cole also notes that there are
degrees of dirty, filthy wa-
ter and watchful cattlemen
should be able to distinguish
what is acceptable and what
isn’t for their farm.

“It’s still best to provide the
best quality you can and plen-
ty of it, but don’t be alarmed
by the news articles that are
negative to pond water and
think you’re about to seri-
ously harm your cattle,” said
Cole.

--Source: MU Extension news re-

lease. ™1
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Soft Heart in a Hard Business

Some cows are good for your soul

By Erin Hull

imone. Simone is a cow
S who has the worst udder
you've ever seen, is eas-
ily 300 pounds heavier
than any of my other cows,
refuses to walk through our
squeeze chute when we are
working the herd, is not very
easy on the eyes and doesn’t
follow the herd. She is truly
the bane of my husband’s exis-
tence. But Simone ... Simone is
the bovine love of my life.

Raising cattle is not for the
faint of heart, as you all well
know. We witness the circle
of life every day. We watch
calves be born. We watch cows
mourn the loss of a calf they’ve
lost. We pour our hearts into
producing animals that are
well-fleshed and will grade out
well. All these things can hard-
en you to the daily ins and outs
of raising beef cattle. We work
hard to save cows that will ul-
timately end up on someone’s
dinner plate. This is always a
topic that gets brought up on
the tours that happen at our
farm. My answer is always
the same. Raising cattle is
hard. Some days, I cry. Some
days, I jump for joy. But ulti-
mately, 'm working hard to
produce healthy animals that

will create healthy meals. I
give these animals a good life
and feel good at the end of the
day knowing I’ve done well by
them. When their number has
been called, I know they lived
a good life.

Some days, I cry. Last year was
an awful calving season for
our farm. I had a cow kill an-
other cow’s calf. I skinned the
calf and grafted a Holstein calf
to the mourning mother with
great success. Only to watch
the Holstein fall ill a week
later and die. As a mother my
heart broke for the cow who
now lost not only one calf, but
two calves. I had bottle babies
who scoured, and I worked
endlessly to get healthy. I had
calves get sick and die seem-
ingly out of the blue. I wanted
every day for the calving sea-
son to be over and for it all to
stop. I was working day in and
day out and watching animals
die. I'd go to bed in tears, ex-
hausted and sore only to know
I may walk into the pastures
the next day to find more loss.
All the loss was financially
draining, but it was also emo-
tionally draining. There were
days I just wanted to sell every
cow and live a simple life that

didn’t include syringes, antibi-
otics, Banamine and mourning
COWS.

Simone. Simone was my salva-
tion. [ have a pretty tame herd.
Flight zones of my cows are
about 5-10 feet. I can approach
most but not touch them. Ex-
cept for Simone. Simone sees
me enter the pasture and
walks up to me and wants to
be loved. Some days, I'd be in
the pasture crying not know-
ing what to do next, and sec-
onds later, Simone would be
licking me, seemingly telling
me it was okay and that next
year will be better.

Our rule has always been if a
cow doesn’t produce a calf, on
the trailer she goes. Two years
ago, Simone didn’t produce a
calf. I was heartbroken. But
mostly I was scared. There was
no way I was shipping Sim-
one. Simone would walk onto
a trailer over my dead body.
It was then that I realized that
we all have room for one spe-
cial cow.
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In the grand scheme of things,
Simone is what keeps me from
wanting to give up on the bad
days.Shemayeat1/3morethan
my average cow. She may not
follow the herd. She certainly
won’t go through the chute for
vaccinations. Yet, her presence
on the farm, with or without
a calf in tow, outweighs all of
those things. Thankfully she
did calve this past year. With
her awful udder (two working
quarters and teats the size of
coke cans), I had to hand milk
in the pasture to get her calf to
latch. She just stood there. She
was happy to have me helping
her. She knew I was trying to
help.

I joke that her calf kept her
at the farm for another year,
but I know deep down, calf or
no calf, she’s staying until she
drops dead of old age. And I'm
happy to report her calf was
the biggest of the bunch as
yearlings. Even if he only was
able to nurse two quarters.

So, sometimes a soft heart in
this hard business is what it
truly takes to keep us pushing
through the hard times.

--Source: Erin Hull raises Red An-
gus cattle on her Lucky 13 farm in
Tully, New York.™ ¥
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TRENDING NOW

Answering the Call

Farmers market provides outlet for sustainable meats

Article and Photos by Kelsey Harmon for Cattlemen’s News

ike all industries, the beef
l sector is evolving due
to shifts in consumer
demands. Today’s con-
sumers want cattle operations
to increase sustainability prac-
tices and implement beef qual-
ity assurance on their farms
and ranches. At the Webb City,
Missouri, farmers market, two
beef producers aim to bet-
ter align with these customer
desires for their meat prod-
ucts. Read on to find out how
they’ve transformed the ins
and outs of their operations.

Garrett Family Farm

Garrett Family Farm was
founded in 2015 and is located
in Carthage, Missouri. It is run
by owners Brittany and Josh
Garrett, along with their three
children that range in age
from 2 to 9. The farm sells beef
in addition to pork, chicken,
eggs and turkey.

According to Brittany Garrett,
the inspiration behind the
farm was a series of events
that opened her family’s eyes
to flaws in the food system.
“We wanted something differ-
ent that involved eliminating
the use of genetically modi-
fied organisms (GMOs), hor-
mones and antibiotics as well
as something that would be
beneficial to the land,” she ex-
plains. “We discovered a man
named Joel Salatin who owns
PolyFace Farms, and our farm-
ing desires became a reality.”

Garrett says their farm start-
ed with just seven backyard
chickens. This season, they
plan to have 1,500 meat birds,
80 turkeys, 600 laying hens, 20
hogs and six honey hives; they
also continue to grow their
beef enterprise.

One thing that makes their
farm unique, Garrett says, is
that the operation is built on
customer transparency. She
notes the customer is able to
join in the farm’s journey and
that sets them apart. The Gar-
rett family lives by the motto,
know your farmer, know your
food. They have an open-door

30 JUNE 2019

policy to their farm, allowing
people to visit the operation
and see for themselves the pro-
duction methods used.

“We are transparent and are
always willing to answer any-
one’s questions,” she explains.

The farm’s primary goals are:

* To show their children the
value of hard work;

* To take great care of the
animals that they raise;

» To give back to the land
on which they raise their
animals; and

* To give customers a dif-
ferent option in buying
power.

“We all take part in the day-to-
day chores,” Garrett says. “My
husband manages other out-
side duties, and I oversee mar-
keting and markets.” She says
the family works as a team to
keep the farm running and
that extended family also that
take part in the farm, includ-
ing Josh’s stepdad helping with
cattle and Brittany’s brother

One of the biggest challenges Brittany Garrett and her family face
with direct marketing is getting product into the consumer’s hands.

Meeting face-to-face with customers through the Webb City Farmers
Market helps Greg Rasmussen address questions about about his farm.

and nephew assisting in bee-
keeping.

Garrett says the beef industry
will experience change. “Each
industry must change as the
generations change,” she ex-
plains. “The average age of a
farmer is 60; there is going to
be a time when the younger
generation takes over farming,
and change is inevitable.” She
says it’s important for beef pro-
ducers to consider the consum-
er buying trends for different
types of beef such as grass- fed,
grain-fed, feedlot, pasture-
raised, and with or without
hormones and antibiotics.

“One of our biggest challenges
is getting product into the con-
sumer’s hands as well as get-
ting that consumer in the kitch-
en,” Garrett notes. “We have
become such a fast- paced,
click-now, pick-up-in-an-hour,
fast-food, drone-delivery, din-
ner-in-a-box society that sim-
ple shopping and cooking is
becoming more of a rarity.”

She adds that the farm is con-
tinually looking for ways to get
the product in the consumer’s
hands such as markets, sell-
ing retail, supplying restau-
rants, door to door, or off the
farm. “If we don’t grow with
the times, then we don’t grow,”
Garrett says.

The beef producer says her
family is thankful for its cus-
tomers. “Shoppers at the mar-
ket want to connect with their
farmer, whether it be for pro-
duce or meat,” Garrett notes.
“They enjoy knowing that their
dollar really does make a dif-
ference in someone’s life.” Ev-
ery dollar a customer spends
with their farm is a dollar that
keeps her home with her chil-
dren, she says.

Sunny Lane Farm

Sunny Lane Farm was found-
ed in 2004 by Greg and Nan-
cy Rasmussen and is located
in Lockwood, Missouri. The
couple began farming in their
mid-50s, at an age when most
farmers are beginning to think
about retirement. In their ear-
lier years, they raised four
boys, who are now grown men
and settled in different areas.

“I'had a job in town and would
work on the farm evenings
and weekends like a lot of peo-

CONTINUED ON NEXT PAGE
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ple do,” Rasmussen says. “My wife, Nancy, quit her town job to
work on the farm.”

Today, Nancy manages household jobs in addition to farm-relat-
ed paperwork, phone calls, yard maintenance, deliveries to retail
customers and on-farm sales. Rasmussen cares for the livestock
and does related jobs, fills product orders and sells products at
farmers markets.

Sunny Lane Farm is a grass farm, raising cattle as well as sheep,
hogs and broiler chickens. The livestock the Rasmussens raise are
processed, and then direct-marketed in different cuts of meat.
Cattle are born on the farm and are raised until processing age.

“Our farm is different from a conventional farm because we use
rotational grazing, earth- friendly farming practices and do not
use commercial chemicals on our land, nor do we use them in our
animals,” Rasmussen says. “We interact

Cherie’ Luken, a regular customer for both Sunny Lane Farms
and Garrett Family Farms, is in the late millennial generation. She
has purchased products from both farms for more than two years
and visited Garrett Family Farm firsthand.

She says she’s confident feeding their products to her family of
five. “I feel like I'm getting a good deal on the price of their meat
products for the quality we are receiving,” Luken says. “Eating lo-
cal, clean, non-antibiotic meat raised without GMOs is important
to my family’s lifestyle.”

For more information about Garrett Family Farm, visit them in
person and on their Facebook page at Garrett Family Farm.

Sunny Lane Farm can be found on the web at sunnylanefarm.
grazecart.com or on Facebook page Sunny Lane Farm, or local-
harvest.com to find local farm products™—

daily with all of our animals.”

Rasmussen adds that Sunny Lane Farm
is passionate about raising the best
possible meats for their customers. To
them, this means avoiding commercial
fertilizers or chemical herbicides on
their pastures and routine antibiotics
or growth hormones in their livestock.

“Our beef are 100% grass-fed,” Rasmus-
sen notes. “There’s nothing better than
to hear a customer say that they haven’t
been able to eat meat due to a certain
medical condition but that they are
able to eat ours.”

Rasmussen explains that being face-to-
face with customers at the farmers mar-
kets helps him explain farming practic-
es and answer any questions that they
might have. Sunny Lane Farms also
hosts tours for individuals, families and
even for area school field trips.

In addition, the Rasmussens use a Face-
book page to connect with customers
and show what is happening on the
farm.

“Our customers are seeking what we

Rasmussen says.“They want to be able TWIN AUGERS augers prevent br|dg|ng and wasteful
to know where their food is coming damage by reducing RPMs.
from and how it is raised.”
Rasmussen says the top challenges his
f)?g?e;f;‘;fg I;gig:&f;g;ﬁﬂ?%gﬁ Constructed to withstand impact from
or state-inspected facilities and also fi- FLEXIBLE RUBBER CHUTE everyday obstacles, th.ls Orlgmal. r.Ubber
who may disregard environmental im-
pacts and health concerns for the goal
of making a profit. . ,

The integrated hand control displays
One industry trend that he says is im- CORDED REMOTE revolutions, offering ration management
portant to beef producers is promoting from the comfort of the cab.

humane animal treatment.

“This comes naturally to most farmers,
but if we don’t tell the consumer what
we do, then they don’t know,” Rasmus-
sen says. “All they will hear is the mis-
leading statements from animal rights
groups.”

Congratulations to Garrett Louiselle, winner
of the DewEze BeefCake giveaway!

-’
WWWw,deweze.com 3 \ 800.835.1042
3

#beefcakebydeweze
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10 True Things About How

Farm Families Talk
Life has changed in the last 25 years

By Holly Spangler

here are a whole lot
of “you ought to’s” and
“you should’s” in most

stories about farm family
communication.

You ought to meet. You should
speak freely. You ought to be
considerate. You should never
yell.

The fact is, none of the things
we’re supposed to do are ter-

BELF.

IT'S WHAT'S FOR DINNER®

ribly easy to do. It’s like when
we tell our kids to be kind to
each other and get along. It’s
easier in theory than in prac-
tice. Sometimes, when they’re
really fighting, you throw
them out of the house, send
them to the barn together and
tell them to work it out. You’re
not entirely sure what trans-
pired out there, but they come
back laughing and not trying
to kill each other. That’s a win.

Maybe we need to let people
off the hook for how hard this
all is - in farm families as in
sibling relationships.

I've talked with farm coun-
selor Ted Matthews at length
the past few months, on the
phone and in meetings, as
we’ve covered mental health.
What I know to be true is this:
Ted speaks an abundance of
truth. He’s spent time with
farmers in crisis, and with
their families dealing with
the aftermath. For someone
who’s never farmed a day in
his life, he’s got us all pretty
well-pegged, along with the
pressures we face as we work
together.

He knows farms have changed
so significantly in the past 25
years that it’s changed how
the people who run them
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function with each other. To-
day, a vast majority of wom-
en work off the farm. That
changes how we talk to each
other, and how we deal with
problems when they occur. A
farm couple can’t look to how
mom and dad did it, because
mom and dad didn’t do it this
way.

Ted says when he asks a man
what the most important thing
is on the farm that needs to
be dealt with, he’ll talk about
cheaper labor, newer equip-
ment, more ground. When
he asks the woman that, she
always says they need better
communication.

“So, if a woman’s No. 1 issue
is communication, and it’s not
even on the list for men, we
have a problem,” he observes.

What else has Ted picked up?
Here’s a look:

1 In general, when things get

rough on the farm, women
talk more and men talk less.
Men pull back. Women ask
what can be done, what needs
to be done, why did we buy
new instead of used, why not
wait until next year, why did
we make this decision instead
of that one. More questions
require more conversation.

2You don’t have to agree.
There’s nothing wrong
with having an opinion and
disagreeing. Learn how to talk
about it.

3People tell you what they
heard based on what they

think is important. (Editor’s
note: people read stories that
way, too.) Arguments happen
when people don’t hear what
you think is important. Listen
for more than what you want
to hear.

Most marriage counseling

happens right after har-
vest. If that surprises you, you
don’t know farming.

5Anger also happens at har-
vest. Sleep deprivation
and stress occur because we
somehow magically think our
bodies need less sleep during
harvest. It doesn’t work that
way.

When you justify your an-

ger, you will explode. It’s
not a matter of if — it’s when.
After you explode, you’ll
promise not to do that again
but it’s too late. If you keep
justifying it, you will explode
again.

CONTINUED ON NEXT PAGE
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7 Focus on the good while
working through the bad,
instead of pretending or wish-
ing it away. Look for the good;
it may be buried deep, but it’s
always there.

8Everyone has an emotion-
al and sensitivity scale.
Some think that if other peo-
ple think they don’t feel deep-
ly, they can’t hurt them. That’s
both true and a hard way to
live.

9Two heads are better than
one, which beats the heck
out of thinking you have to
figure out everything on your
own.

1 Work on listening

skills and communi-
cation skills. Your life will be
better. Most days.

Ted’s parting thought: the
question isn’t whether some-
thing is important. Lots of
things are important. The
question is whether it’s im-
portant enough. Instead of,
“What do we want to do?” the
question needs to be, “Do we
want it enough?”

Whatever your farm — or fam-
ily — needs this year, this ques-
tion remains: Do you want it
enough? It’s a question that
goes for a whole lot more than
just talking.

—Source: Holly Spangler is senior
editor of Prairie Farmer magazine.
Reprinted with permission.™
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KRMO 990 AM M/W/F Noon Hour
KRMO 990 AM TTh Noon Hour
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Specializing In' SW Mop. Farms & Ranches!
“A Caltlaman Who Knows Real Estate’

ASH GROVE - 50 Ac., FR B0, 5 pastures, water-
srs, BXC. HSI:II'B grnuli w/some woods
.« 57180000

MT 'JEHHDH ?2 lc gual Iunmim at exit 49
of I«ﬂ 4 Ac. lalm. nuld hma. mnsil’ open

i+ e 5225 000
EBLJ'M.P Hﬂn 'IEEIHH mua l wonds, lots
of Pomma De irll river frontape, bams, comals,
well, good building site........ccocvinnnne 5270000
WILLARD - 50 acres, Fr Rd 94, mostly open,
fenced, Hwy 160° trontage $287.500
HOUSTOM - 38 Ac., Hwy. B, mostly open, nice
pasture, pipe corrals, bam with office, water-
ers, run-in sheds, 3 bed home......... 5299,900
FALCOM - 74 Ac., Hwy 32, mostly open, rolling
pastures, hwy frentage, ponds & springs, dairy
barm w/equipment, 4 BR home......... 300,000
LEBANON - B0 Ac., Hwy B, 3 badroom home, hay
harn, shop, pond, fenced and crossed fenced,
good pasture with woods in back ........ 5349000

Huuﬂrﬁﬁtnl BONTB ﬂET, Son

EFREEERFERE FasBAERESE

L

GROVESPRING - 155 Ac., Walout Rd., hall open
.« 3350000

In good pasture, 7 ponds.......coune
FAIR GROVE . 15 Acrpe. Fharn Lane, 3 BR brick
home, 5 stall hms.S[]LD . fmning. & pad-

docks, close-in .. «5365,000

MARIDNVILLE - State of the art |III'5I facil-
ity, indoar arena, 4 run in sheds, 2 BR home,
completaly remodeled ..........c000.... 540,000

BOLIVAR - 157 Ac., Hwy. 32, excellent grass,
carrals, working pens..........ccoooee 5574500

BATTLEFIELD - 60 Ac., Republic Bd., exc. pas-
ture & hay ground, 2 wells, pond, indoor riding
arena, horse barn wiliving quarters.... 5575,000

BUFFALD - 74 fic., Hwy 32, beautiful cattle
farm, mostly open, 3 bedroom brick home,
shop with apartment, cattle bam, paved drive,
2 ponds, year round creek ... .+ 5505000

BUFFALD - 7T Ac., Hwy. B4, axc. pasturs, rola-
tional grazing, 2 wells, waterers, G0x60 bam
with concrete floor and lean-lo, beautiful 7 BR
custom built w/o bsmnt hame ......... 5620,000
STOUTLAND - 239 Ac., Kennedy Rd., exc.
pasture & hay ground, well, waterers, ponds,
spring, hay bam.... ... REOUCED 5600,450
GROVE SPRING - 280 Ac., Red Bamn Rd., hay
ground & pasture, 14 paddocks, 2 bams, 8
waterers, 3 ponds, spring...... ... 5686,000
AURDRA - 62 Acres, Lawrence 1200 - Exc. pas-
ture, hay ground, creek, ponds, waterers, fenced
& cross fenced. 3 BR brick walk-out basement
home, bam, machine shed .. « 5095,000
ASH GROVE - 133 Ac., FR 94, beautiful farm
with shap, horse barn, 3 bedroom home, 3
wells, exc. pasture 5

tomkisseerealestate.com

AURDRA - 107 Ac., Law. 2180, beautifully main-
tained farm w/all brick, 3 BR, 4 BA basement
home, asphalt drive, ferfile crop ground, exc.
pastare, rotational grazing............. $790.000

MTH GROVE - 202 Ac., Hwy 60 frontage, beauti-
ful cattle farm, SULD . 6O & Hwy. MM,

pipe entrance, ba creak, 3 BR home
WBSML o oooeininnsmnesnnsssses EOUCED 799,000

LEBANDN - 240 Ac. Hwy. 0, Large Costom
Built 4 BR Walk out Basement Home, Shop,
Bams, Ponds, additional home, Hwy. Frontage,
Numerons Pastires. . ....ccooemernenna 51,120,008

SPAATA - 252 Aec., Hwy 125, great localion bor-
dering Finley River, lots of hwy frontage, bams,
older farm houze, fenced & cross lenced, some
bottom land, great views............. 51,136 430

LEBANON - 251 ac, Odessa Orive, Spactacular
4 BR, 1.5 story, walk out basement home,

In ground pool, Green house, Bams, ands,
Waterer's, plenty of pasture......... 51,250,000

MOUNTAINGAOVE - Hwy 85, 244 Acres, Beauti-
ful cattle farm, 3 BR hrick home, all open,
excellent pasture/hay ground, 3 wells, 2 ponds,
8 waterers, pipe corral, large livestock bam &
machinery Shed .......orocnrmmensnnnns 21,339,000

STOUTLAND - 661 Ac., Starling Dr., rolling
pasture land, nice pipe corrals & pens, covered
working chute, fenced & cross fenced, ponds,
springs, well & waterers HEOUCED'S1,386,000

NORWOOD - 501 Acres, Curtner Rd. Beautilul
beel cattle farm, mostly open w/good pasture,
fenced & cross fenced. 4300 sq. ft. 3 BR home,
bam, ponds, lake & creek. .......... 51,600,000

MT. VERNON - 145 Acres, |-44 & Hwy. 174 -
Turn-key equine bosding & training center, 55
stalls, large indoor and outdoor arenas, 5 BR
home, separate office building,.....51,750,000

MILD - 632 acres, Hwy. EE, T0'x48 catile barn,
equip shed, machine shed, waterers, fenced &
cross fenved wiexc. pasture & hay ground, 9

ponrds, 2 acre lake, comals ..........52. 212,000

FALCOM - 761 +/- Ac., Hwy K & 32, beautiful
callle farm, moslly open, next to national
forest, tantastic barns, 5 springs, ponds, 3,800
0. It. brick walkoot bemnt home. .. 52300000

OZAAK - 476 Ac., Tennesses Road, Beautiful
rolling pasture, fenced & crassed fenced, several
ponds & walerers, lots of road frontage, pipe cor-
ratls, Iruﬂtu:i hl'm Iu'r bams, 4 BR mhqluﬁu
It b AR b e i 230

FLEMINGTON -1 'ZBT Ac., Hwy. 83, approx.

370 ac. tillakle in corn, 750 ac. paslum & hay
ground, 5 wells, 25 waterers, covered working
pens, hydr. chute, office, 6 barns .. 54,117,750
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Beyond Cornfields and Pastures

Farming and gardening to enrich communities

By Kelsey Harmon for Cattlemen’s News

rban agriculture is a
wide-ranging  move-
mentthatistaking place

across cities, neighbor-
hoods and towns. The main
focus of the movement is to
create local, innovative and
self-sustainable food systems
that provide for communities
and to educate those commu-
nities about the importance of
where their food comes from.

Urban agriculture can range
from gardens that use small
spaces such as a backyard,
rooftop, vertical and commu-
nity-garden types, to com-
plex food systems. Two of
these advanced agricultural
systems termed aquapon-
ics and hydroponics lever-
age technology and aim for
efficiency. Aquaponics is a
system of growing plants in
water that has been used to
cultivate aquatic organisms
such as snails, fish, crayfish
or prawns. Hydroponics is de-
fined as the growing of plants
in nutrient solutions with or
without an inert medium such
as soil to provide mechanical
support.

Urban agriculture also in-
cludes beekeeping and animal
husbandry depending on zon-
ing and city regulations. Many
urban farmers and gardeners
are aware of environmen-
tal challenges facing farming
today and view organic and
low-input production as ben-
eficial to the environment
and to consumers. According
to an academic journal pub-
lished in 2018, urban farming
has grown by more than 30%
in the United States in the past
30 years.

Locally, wurban agriculture
might take the form of com-
munity participation in local
community gardens or school
districts adopting horticul-
tural curriculum and adding
greenhouses to their campus-
es. Another example could be
a local family within city lim-
its deciding to raise their own
backyard poultry or starting a
small garden to grow and pre-
serve their own food.
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Robert Balek, field special-
ist in horticulture with Uni-
versity of Missouri Extension
in Jasper County, says urban
horticulture such as farming
and gardening can provide
economic, social and environ-
mental benefits to commu-
nities. Balek manages the
Missouri Master Gardener
Extension Program, which
provides in-depth horticul-
tural training to individuals
throughout Missouri who then
volunteer their time applying
what has been learned to help
others in their communities to
learn about gardening and en-
vironmental education.

Balek explains that wurban
farming helps keep local dol-
lars in the community. “These
farms often support farm-
ers markets, restaurants and
schools,” he says. “Socially,
urban farming and garden-
ing provide opportunities for
communities to come togeth-
er, such as through communi-
ty gardens and agritourism.”
He adds that environmentally,

™ o

urban farms and gardens of-
ten provide an oasis of green
and that community gardens
especially provide opportu-
nities for outdoor recreation
and healthy activity.

Essentially, urban agriculture
is a movement for people to be
more connected to agriculture
regardless of where they live.

Robert Balek

“The urban impetus for hor-
ticulture is to provide locally
grown food, in an environ-
mentally responsible way, and
provide for the specific needs
of the local community,” Balek
says.

The crops that urban garden-
ers produce are often sold lo-
cally at farmers markets, and

through community-support-
ed agriculture, which is a sys-
tem that connects local pro-
ducers and consumers.

“Due to limited space and el-
evated production costs in ur-
ban areas, most farms tend to
grow specialty crops of high
value,” Balek says. “However,
some value-added activity
also occurs.” He notes that es-
sential oils and dried foods
are increasing in popularity.

According to Balek, “Newer
crops, sometimes of ethnic
origin, accompany traditional
vegetable crops. One example
is bitter melon, used in Asian
foods. Other non-traditional
crops include ginger and tur-
meric.” He also says that some
traditional crops are being
sold in new ways, such as gar-
lic scapes and melon vine tips
used in exotic recipes.

As farmers, the consumer dis-
connect between what it takes
to produce the food that they
consume can be a pain point.
Urban agriculture may help
narrow that gap through edu-
cation.

“Often, we hear the myth that
urban people are not aware
of the source of their food,”
Balek says. “On the contrary,
urban consumers drive the
local food production market
due to economic concerns.”
Urban consumers know lo-
cally produced fruits and veg-
etables help keep their food
dollars in their own commu-
nities, he says.

The urban farming and gar-
dening movement validates
that agriculture is an inte-
gral part of society no matter
where people are located. Al-
though technology and society
continue to evolve, urbanized
individuals, families and com-
munities are making an effort
to better understand the ben-
efits of agriculture and the sig-
nificance of being connected
to the earth. They are seeking
to better understand farming
as a lifestyle and enrich their
lives with the many benefits it
offers.

For more information on gar-
dening, visit the University of
Missouri Extension website
extension2.missouri.edu.™™

www.joplinstockyards.com
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Renewal Of Tradltlons

Our Mission: INFORM. PROTECT. RESPOND.

INFORM and EDUCATE Americans about the
activities of animal rights groups, anti-agriculture groups
and other non-governmental organizations that threaten
agriculture, animal welfare, our traditions, and way of life.

PROTECT our freedoms and way of life by supporting
agriculture, land use, hunting and fishing, animal
ownership and animal welfare.

RESPOND to laws, regulations or misinformation that
would negatively impact animal welfare, animal
ownership, and restrict our rights and limit our freedoms.

For more information and to contribute, visit:
hitp://protecttheharvest.com/how-can-i-get-involved/coniribute/

Protect The Harvest is a nonprofit,
Tha“k You Fﬂl‘ tax-exempt, publicly supported organization
under Sections 501 (c)(3) and 509 (a)(1)
Yﬂur Generﬂ us of the IRS Code, and is incorporated and

D t' I registered in Missouri. All donations are tax
ﬂna |ﬂ|'| = deductible to the extent allowed by law.

Our Fight
Is Your Fight.
Together, We

WILL Win!

PROTECT

I =——

com

HARVEST

844.360.8300

info@ProtectTheHarvest.com

Protect The Harvest
480 Southpoint Circle
Brownsburg, IN 46112



Beef Demand and Cattle Prices

The U.S. beef market is complex

By Derrell S. Peel

attle prices are derived

‘ from the total value

that consumers place on

beef products. Final con-

sumer demand for beef de-

termines beef carcass values

then fed cattle prices, feeder

cattle prices and finally, calf
prices.

Supply works in the opposite
direction as cow-calf produc-
ers act on the derived demand
signals incorporated in calf
prices to produce a supply of
calves, which leads to feeder
cattle supplies, feedlot pro-
duction, cattle slaughter and
total beef production. Com-
plicated and intricate dynam-
ics of time and space exist in
these multi-sector vertical
market relationships. These
all contribute to making the
cattle and beefindustry a very
complex set of markets.

The complexity increases
when one realizes that beef
demand is not a single mar-
ket but is the net effect of the
disassembly of beef carcasses
into many products entering
different, but often related,
markets. The total carcass val-
ue that drives beef and cattle
markets is the net effect of
several hundreds of products
that result from slaughter and
fabrication. These ultimately
become thousands of differ-
ent products in retail grocery;

hotel, restaurant and insti-
tutional (HRI) markets and
exports, along with markets
for edible offals and other by-
products of cattle slaughter.

It is common in academic and
industry discussions to refer
to beef demand in the aggre-
gate, often in the context of
competing proteins, primarily
pork and poultry. In reality, fi-
nal beef markets consist of an
immense array of companies
and activities at the wholesale
and further processing levels
that link consumers with beef
markets.

Recent research at Oklahoma
State University highlights this
diverse set of markets and the
challenges of understanding
beef demand when it is disag-
gregated into the myriad of
individual beef product mar-
kets. The research drew heav-
ily on interviews across the
multitude of beef market sec-
tors including packers, whole-
sale food distribution compa-
nies, further processors, retail
grocery companies, restau-
rant companies and beef ex-
port specialists.

In total, 30 or so interviews
were conducted across the
country with companies rep-
resenting a cross-section of
the beef product industry in-
cluding multiple firms at all

beef market levels. These in-
terviews provide a represen-
tative view of several stake-
holders:

* National and regional
packing companies

* Further processing firms,
including steak cutters
providing portion-control
products as well as other
processed product pro-
viders along with grind-
ing companies providing
hamburger for fast food
restaurants.

* National and regional food
distribution companies.

* Beef exports.

* Representatives of the
40,000 retail grocery stores
and the 600,000 restau-
rants in the country.

Numerous issues and trends
were identified in the re-
search, which highlights the
dynamic and evolving nature
of beef markets. Important
beef market factors:

* Changes in beef demand
following the 2008-2010
recession.

* Impacts of record high
prices in 2014-2015.

* Increasing exports and
impacts in specific beef
markets.

* Increasing demand for
additional fabrication of
beef products.

* Impact of increasing car-
cass size.

* Demand for bone-in ver-
sus boneless beef products.

* Fresh versus frozen prod-
ucts and the use of deep
chill technology.

* Increased demand for
value-added products in-
cluding more beef products
resulting from additional
fabrication as well as add-
ed-ingredient products.

* The role and increased
marketing of cow beef.

* Labor and trucking con-
straints.

* The blending of beef mar-
keting channels with grow-
ing popularity of home
food delivery resulting
from increased demand
for restaurant take-out
along with meal Kkits for
home delivery or in-store
purchase.

Beef markets are becoming
more and more complex. That
trend is likely to continue,
if not accelerate. When the
vast array of horizontal beef
product markets is considered
along with the complex set of
vertical cattle and beef pro-
duction sectors, all of which
operate in complicated dimen-
sions of time and space, there
can be little doubt that the U.S.
cattle and beef industry is one
of, if not the most complex set
of markets on the planet.

—Source: Derrell S. Peel is a Okla-
homa State University Extension
livestock marketing specialist™T




EVENT ROUNDUP

June
4

11

19

24

27

July

25-8/3

Management-Intensive Grazing School
Neosho, Missouri
FMI: 417-451-1007, ext. 3

Prime Time Livestock Video Sale

Joplin Regional Stockyards, Carthage, Missouri
FMI: JRS office 417-548-2333 or

Colby Flatt, video manager, 620-870-9100

Management-Intensive Grazing School
Ozark, Missouri
FMI: 417-581-2719

2 p.m. Special Replacement Cow & Bull Sale
Joplin Regional Stockyards, Carthage, Missouri
FMI: JRS office 417-548-2333

Yearling Highlight Sale
Joplin Regional Stockyards, Carthage, Missouri
FMI: JRS office 417-548-2333

Value-Added Feeder Cattle Sale
Joplin Regional Stockyards, Carthage, Missouri
FMI: JRS office 417-548-2333

The "BIG BANG" Prime Time Livestock Video Sale
Downstream Casino, Quapaw, Oklahoma

FMI: JRS office 417-548-2333 or

Colby Flatt, video manager, 620-870-9100

Ozark Empire Fair
Springfield, Missouri
FMI: 417-833-2660

B@@U@@@M@M
o & Bmll Sale

2 p.m. | Wedn’ééday_
June 19,2019
Joplin Regional Stockyards

|-44 & Exit 22| Carthage, Missouri

NOWSTAKING
CONSIGNMENTS!

www.joplinstockyards.com | §/

Jackie Moore
417.825.0948 “?', @

P

Bailey Moore
417.540.4343

JRSOffice
417.548.2333

Skyler Moore
417.737.2615

traditional values & innovative approach

'y 'l )

rime

'Wll'""

Colby Flatt Video Mgr,
. 620.870.9100 =
DVAUCTION.COM
prit ﬁllﬁ!ﬂfk-_mm

e

ﬁ'kil‘!l‘.lanagemenl | Video Marketing

Selling your cattle shouldn’t be a risky venture.
|
We’re here to help with our innovative marketing strategies.

ANAGE YOUR RISK.

UP-COMING SALES

JUNE 6, 2019
AT JOPLIN REGIONAL STOCKYARDS
CONTRACTS & VIDEOS DUE MAY 30

JULY 2, 2019 THE BIG BANG!
. DOWNSTREAM CASINO | QUAPAW, OKLA.
1:30 AM. LUNCH | 1PM. SALE
TRACTS & VIDEOS DUE JUNE 25

_f
IIVIE

Elvastnck video
¢ divieion off Fopili ﬂ;mﬁ:’Jﬁfgfrﬂ

Skyler Moore 417.737.2615
Bailey Moore 417.540.4343
Jackie Moore 417.825.0948

www.joplinstockyards.com
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TRAILERS PROCESSING CATTLE Al SERVICES

TH-‘I FE EFE .‘..--'IL.E.E

A1 7F-BA2-SHS2

West Fairview Road

t.‘.“"‘“‘“"d- 2013 S. Paradise Lane
: Carthage, Missouri
W www.cloudsmeats.com

417.358.5855

Meat Market » Custom Processing * Catering
Buffalo and Wild Game Processing
Award-Winning Smoked Meats
State Inspected

Our family serving your family since 1959.

SPRAYING

INSURANCE

O HUNKE o0
) ; SPRAY SERVICE - ‘}
STARK CITY, MO

JARED (417) 437-4420
DELMAR (417) 825-4824

Providing liquid fertilizers, ag chemicals,
crop scouting and consulting to Southwest
Missouri Agriculture since 1974.

& StateFarm IEIEN
Agent
Providing Insurance & Finandal Services
Fhone | 417.451.6666
Fax | 417.451.6766
eric.nomis.r19ki@statefarm.com

' HIMMERICH
¥ < CROP CARE LLC
{ Custom Spraying
¥l hY
7 in pasture & forage maintenance.
Llcensed chemical & fertilizer dealer.
CaII for free estimate.
vid Himmerich

417 389.1740

=

- ———

437 W Coler, Neosho, MO 64850

—

JOPLIN TRUSS

M\

PROMPT, RELIABLE SERVICE

2 Locations to Serve You
Hwy 86 Hwy 96
Stark City, MO Sarcoxie, MO
(417)472-6800 (417)246-5215

1-800-695-1991 1-800-695-6371

BULLS

ARE OUR
BUSINESS

Registered Angus Bulls
For Sale at Private Treaty
Al-Sired & Semen-Tested

Ready to Work!

- EST1933-
The Pipkin Family
Jim | 417-827-0623 - Joann | 417-827-2756
Springfield, Missouri
clearwaterangus.com

x[l\l

N Ranch_ Jf,’

BREAKING NEWS

Sign up online to receive free text and email alerts from JRS!

cure | hittps:| fwww joplinstockyands.com

A
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PRECONDITIC
Ask vs how

more for y

Please Select

THE BEST WAY TO PREDICT
THE FUTURE IS,TO

SexedULTRAM-

High Fertility Sex Sorted Semen

Danny Beckman
319-750-1174
dbeckman@stgen.com

Luke Bradford
979-571-0028
Ibradford@stgen.com

S Tde*:et:cs

< / WWW.STGEN.COM

ADVERTISING

LT & SRy
24
+ Jackels

DVERTISING
4 T-shirts

o

~
&'to"

+ Hoodies
¢ Specialties

Gary Rook ¢ (417) 635-7777

Eosses s T00K4407@attnet L,@,@.é

*Contact Prefernce

Please Select

www.joplinstockyards.com



Fewer Flies = More Money.
A classic example of addition by subtraction.

A new study shows how Y-TEX® fly control products
can boost weight gains by 60.85 pounds per cow.

The results of a four-year study conducted by New Mexico

State University prove that Y-TEX® XP 820® insecticide ear

tags, combined with BRUTE® Pour-On for Cattle, deliver

outstanding control of profit-robbing horn flies. So good, in

fact, that cows protected by both products gained an average

of 60.85 pounds more per head than untreated cows. In

addition, calves paired with treated cows showed average e xpgzg (=
. . . . JSEC TJCI{JF CATTLE EAR

weaning weights of 35.82 pounds heavier than calves paired ,

with untreated cows.

To view the entire NMSU study, please go to www.y-tex.com.
And for better weight gains this summer, ask your livestock

products supplier for the proven fly control products from Y-TEX. Y‘).Tl 1
oL EX
| T Em) s

Always read and follow label directions. Y-TEX®, XP 820° and BRUTE? are registered trademarks of Y-TEX Corporation. ™
© 2019 Y-TEX Corporation. NMSU does not endorse or promote any marketed horn fly control product or formulation type. EXCELLENCE IN ANIMAL HEALTH




Our treat, your tribute

_Missouri State Fair
L Opening Day, Thursday, Aug. 8

<
S$10FF ICE CREAM
) AT THE DAIRY BARN
, _ Courtesy of MFA in honor of dairy farmers
. J Get your coupon at the

A
e
[
% -‘ & I.r.

main gate or at MFA’s
booth at the fair

June is dairy month, a time
to celebrate this long-held tradition
in MFA’s trade territory. But one
month isn’t long enough to honor our
hardworking dairy farmers. That’s why
MFA is extending our celebration to
the Missouri State Fair. On opening
\ day, Aug. 8, receive S1 off ice cream
L in the Dairy Barn. It’s our treat to
W you and our tribute to Midwest dairy
~ farmers.

Dairy farmers, stop by your MFA
Agri Services Center or local affiliate
and ask about MFA feeds with Shield
Technology. Shield uses unique
ingredients to boost rumen function
and animal health. The results will
speak for themselves.

See what MFA Shield Technology
can do for your herd.

Contact your MFA Agri Services for
additional information, or call (573) 874-5111.

INCORPORATED

MADE FOR AGRICULTURE"

n L 4 @ www.mfa-inc.com



